N eww Zz ealand 


Whichever way you look at it . . . from any part of New Zealand... 


—White’s Aviation photo. 


is naturally the logical — the most useful — and by far the most attractive 
CENTRE 

for EXHIBITIONS, CONFERENCES, RE-UNIONS, CONVENTIONS, TRADE 
, FAIRS. 


Wellington City has all the facilities — 
numerous halls for hire, the best city 
hotels in New Zealand, ease of access 
from all parts of the nation — by air, 
road, rail or sea... 


It’s the political, commercial and cultural 
Capital—provides those more effective 
personal contacts because it houses all 
government departments, diplomatic mis- 
sions, head offices of national and inter- 


national organisations, national archives 
and research establishments 


All this amid scenic splendour 
in the heart of New Zealand. 
The City of Wellington Public Relations 


Office in the Town Hall will be happy 
to assist you with your plans. 


Write to Box 2199, Phone 45-040, or 
call personally. 


The Wellington Show Association 
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Guaranteed weatherproof, 
reinforced _ translucent 
sheet. New Continental 
Process of continuous 
moulding gives an abso- 
lutely smooth, dense, 
durable surface . .. no 
bubbles to 


start weather or 


trapped air 
water 
failure. In a range of 


profiles and colours. 


The revolutionary 20G 
steel roofing, Sendzimir 
protected against cor- 
rosion. Puncture-free sur- 
face over entire roof area. 
Continuous lengths up to 
60 ft. Fewer purlins re- 


quired. Unsupported eaves 


to 4 ft. 


AT THE INTERNATIONAL EXHIBITION 
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Multi-purpose 8 x 4¥ 
panels manufactured from 
selected wood particles. 

High strength and stability 
... no warp or wind. Rich 
decorative texture, easily 
worked. For floors, ceil- 
ings, joinery units, panel- 
ling, veneer base, ete. 


Supersedes coreboard. 
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full information from 


AK4576 


industries 


P.O. Box 1168 Christchurch: 


Private Bag. Auckland: P.O. Box 2052, Wellington: P.O. Box 307, Palmerston North, 


NEW ZEALAND 
INTERNATIONAL 
TRADE FAIR 


Wellington, 
August 22 to September 9, 1961 


Official Brochure - Price 2/- 
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The First International 


Trade Fair 


Ta time when New Zealand’s trade with the world is ex- 
panding and must continue to expand, it is most fitting that 

the Wellington Show Association should extend its activities 
beyond the local industrial exhibitions and stage an International 


Trade Fair. 


It is also fitting that for such 
an occasion, the Show Buildings 
should present an entirely new 
look to the tens of thousands who 
will visit the Fair. The attractive 
new facade, with its spectacular 
entrance and foyer, together with 
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a completely different lay-out of 
the interior of the buildings pro- 
vides an exciting setting for the 


Fair. 


New Zealand is in search of 
new markets for its products, new 
industries within the country and 


Commendation by Minister of Industries 


and Commerce 


HE decision of the Wellington 

Show Association Inc. to promote 

a New Zealand International Trade 
Fair is a good one. 


lt comes at a time when consider- 
able attention is being focused on 


international trade, and New Zealand 
is exploring by many means, ways to 
open up new markets and to develop 
existing markets. 


The Association is to be commended 
on its initiative in expanding this 
year's function to include trade ex- 
hibits from many overseas countries. 
It is important that we in New Zea- 
land should have the opportunity to 
see the products of these countries. 


The Fair will also enable exporters, 
importers, manufacturers, and con- 
sumers to see what New Zealand 
manufactures and what it is able to 
export. 


New Zealand is one of the great 
international trading countries of the 
world. No less than 27 per cent. of 
our national expenditure is spent on 
imported goods, while 29 per cent. of 
our national income comes from ex- 
ports. There are trading links with 109 
countries. 


The New Zealand International Trade 
Fair provides evidence of how rapidly 
trade is developing, and how New 
Zealand, along with other countries, is 
meeting the challenge 


J. R. MARSHALL, 


Minister of Industries and Commerce. 


the older-established ones are 
looking to more countries for 
their machines and their raw 
materials. Overseas countries in 
turn are seeking to sell more of 
their goods to New Zealand, to 
attract more visitors to their 
shores. 


In the 1961 Trade Fair num- 
erous countries are represented, 
more in the way of composite in- 
dustry and trade exhibitions than 
by Government-sponsored courts. 
From the world-travel display in 
the entrance foyer to the further- 
most corners of the buildings 
there is an international flavour 
to the Fair. There is the huge 
United Kingdom Court, with 
various industries and firms com- 
bining in attractive displays; there 
is the United States Court, the 
second largest composite exhibit, 
with many interesting features 
and smart decor; and there are 
nearly a dozen other stands rep- 
resenting countries from all over 
the world. Each one has some 
special appeal, some characteris- 
tic exhibit. 


New Zealand industry is also 
strongly represented with various 
types of manufactures on display 
in stalls which feature working 
models or demonstrations. And, 
of course, there is plenty of enter- 
tainment for young and old. 


This first International ‘Trade 
Fair conducted by the Welling- 
ton Show Association is not one 
that can be seen adequately, or 
fully appreciated, in one visit. It 
will be rewarding to make sev- 
eral visits to inspect all that is so 
attractively and colourfully laid 
out in the vast exhibition courts. 
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The Fair Offers Much 


Free Entertainment 


We there is an unprecedented amount of interest in the 

exhibition stands at the Industrial Trade Fair, the public will 
also be provided with a full and well-varied programme of free 
entertainment throughout the three weeks of the exhibition. This 
will be presented for the most part in the Entertainment Hall, 
although other entertainment will be provided elsewhere in the Show 
Buildings from time to time. 


Talent Quest 


Probably the biggest attraction will be the New Zealand talent 
quest, which extends throughout the period of the Fair. Entries have 
been received from many parts of New Zealand and it seems certain 
that the standard of performance at each session will be high. Prizes 
valued at £500 will be at stake, including a television set for the 
winner. The quest, which is being conducted with the co-operation 
of H.M.V. Ltd., has an added inducement for those taking part. 
There is the possibility of recording contracts for suitable finalists. 
This quest should carry interest right through to the final on the clos- 
ing night of the Fair. 


Radio Programmes 


Those three outstanding radio personalities—Selwyn ‘Toogood, 
Sandy Triggs and John Maybury—will all be appearing in their 
popular programmes, which always create wide interest and attract 
big attendances. These radio appearances will take place on nights 
when the talent quest is not being held. 


Glass Blowing 


Finally, what could be called entertainment, although it is instruc- 
tive as well, is the glass-blowing exhibition which will take place on 
the mezzanine floor. Glass-blowing is most interesting and fascinat- 
ing and is certain to draw big crowds. 


Films and Demonstrations 


In addition to all this free entertainment, there will, of course, 
be the many film shows and demonstrations on the various stalls, and 
no Fair is complete without a full complement of sideshows to give 
a carnival spirit to proceedings. 
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THE EVENING 
PROGRAMMES 


August 


Tues. 22—8 v.m.: Official 
Opening. 

Wed. 23—7.30 p.m.: Sel- 
wyn Toogood. 

Thurs. 24—7.30 p.m.: Sel- 
wyn Toogood. 

Fri. 25—8 p.m.: H.M.V. Na- 
tional Talent Quest, 
heat I. 

Sat. 26—8 p.m.: H.M.V. Na- 
tional Talent Quest, 
heat 3. 

Mon. 28—8 p.m.: Sandy 
Triggs (Nestles Radio 
Show). 

Tues. 29—7.30 p.m.: Selwyn 
Toogood. 

Wed. 30—7.30 p.m.: Se'- 
wyn Toogood. 

Thur. 31—8 p.m.: H.M.V. 
National Talent Quest, 
heat 4. 


September 


Fri. |—8 p.m.: Sandy Triggs 
(Nestles Radio Show). 

Sat. 2—8 p.m.: H.M.V. Na- 
tional Talent Quest, 
heat 6. 

Mon. 4—8 p.m.: H.M.Y. Na- 
tional Talent Quest, 
heat 7. 

Tues. 5—8 p.m.: H.M.V. Na- 
tional Talent Quest, 
heat 8. 

Wed. 6—8 p.m.: John May- 
bury (Colgate Show). 

Thurs. 7—8 p.m.: John May- 
bury (Colgate Show). 

Fri. 8—8 p.m.: H.M.V. Na- 
tional Talent Quest, 
semi-final. 

Sat. 9—8 p.m.: H.M.V. Na- 
tional Talent Quest, 
final. 


“In such a night... 


‘ Fee BEF sae 


“8S 23 Se ae oe 
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Medea gathered the enchanted herbs 


99 


that did renew old Aeson . . 
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WELLINGTON—THE CITY 
SUPREME BY POSITION 


ww Ww w 


Vigorous Heart Of Fast-Growing Dominion 
x oe 


(ESE visitors have waxed lyrical and told us that our City is enchanting 
—the Athens of the South. And who are we to contradict our guests ? 


Perhaps we do tend to be modest about the scenic beauty of Wellington 
but we know that a picture like this is worth a thousand words of descriptive 


ce copy.” 


There were no lights to guide the Polynesian, Kupe, when he sailed his 
frail craft into this harbour almost three centuries ago. And it was not until 
three hundred more years had gone by that the camp fires of the first Polynesian 
settlers, Tara and Taupoki, proclaimed the beginning of community life on these 
shores. 


The first British vessels arrived in 1826 and the master of one of them named 
the harbour Port Nicholson in honour of his friend, John Nicholson, then 
harbourmaster at Sydney. 


The first European settlers arrived in 1840, began to build their homes at 
what is now Petone, and then abandoned this site and moved to the shore where 
Wellington City stands today. 


The growth of the Capital to its present stature reflects the determination 
and resource of those early settlers. There was little flat land for building so 
they extended their boundaries by reclaiming vast areas of land from the sea. . . 
built their homes on land hewn from precipitous slopes. This tradition has 
continued right up to the present: in the construction of Wellington Airport 85 
acres of land was reclaimed from Evans Bay for the purpose of recreation, housing 
and industry. 


Wellington is today the vigorous heart of a fast-growing Dominion—a city 
whose bustling progress is reflected in the ever-changing skyline, as older buildings 
are demolished to make way for tall, new glass and concrete office blocks—the 
nerve centre of the nation’s business. 
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LIST OF EXHIBITORS 


(Plan of Fair on Pages 36 and 37) 


Overseas Courts: Stand No. 
Czechoslovakia... 7 23 and 73 
East Germany x 4 
France o = . 62 to 67 
Japan oe - - 3 and 76 
Switzerland = 7 35 
United Kingdom _. - I 
United States of America . . 2 
West Germany .. -. 25, 60 and 61 
Yugoslavia ¥ ie 26 


EXHIBITORS Stand No. 

Aluminium Distributors, Ltd. P.O. Box 6113, Wellington. 59 
Amos Soft Goods, Ltd. P.O. Box 717, Wellington. U.S.A. Court 
Andrews & Beaven, Ltd. P.O. Box 138, Christchurch. U.S.A. Court 
Ashley Wallpapers, Ltd. P.O. Box 22, Porirua. 37 
B.A.L.M. Paints (N.Z.) ' Ltd. P.O. Box 310, Lower Hutt. 31 
Bank of New South Wales P.O. Box 691, Wellington. 49 
Bank of New Zealand P.O. Box 1294, Wellington. 5 
Banno (N.Z.), Ltd. P.O. Box 3400, Wellington. 3 and 76 
Batavian Rubber Co., Ltd. P.O. Box 1996, Wellington. 53 
Begg, Charles & Co., Ltd. P.O. Box 2848, Wellington. 68 and U.S.A. Court 
Bell, Robert A., Ltd. P.O. Box 896, Auckland. U.S.A. Court 
coe eae Machine Co., P.O. Box 2782, Wellington. Swiss Court 

Ltd. 
B.P. (New Zealand), Ltd. P.O. Box 892, Wellington. British Court 1A 
Brown, A. W. & Co. P.O. Box 130, Petone. 60 
Carousel, The 1 erieras Avenue, Herne Bay, Auck- 14 
Children's Outerwear Manu- mn 

eee P.O. Box 2286, Wellington. British Court 
ear Export Corpora- PO. He 85 Pelone 55 

ion 
Collier & Beale, Lid. P.O. Box 6053, Wellington. U.S.A. Court 
Collins, L. T. P. 145 Queens Drive, Wellington, E.3. 54 
Cotton Board—Manchester P.O. Box 2286, Wellington. British Court 
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Croydon Motors, Ltd. 
Czechoslovak Chamber of 


Commerce 
Dalgety & Co., Ltd. 
Delmonte and Patient 
Dental and Medical Supply 
Co., Ltd. 
Dishmaster (Wgtn.), Ltd. 
Dominion Motors, Ltd. 


Doring Implement Supplies, 
Ltd. 


Electrolux, Ltd. 
Electronic Navigation, Ltd. 
Empire Trading Co., Ltd. 


English Sewing Cotton Co., 
Ltd. 

Equipment, Ltd. 

Fisher, Arthur W., Ltd. 

Fisher, L. J. & Co., Ltd. 


Fitzgerald Brothers Motors, 
Lid. 


Fletcher Industries, Ltd. 
Fromer, E., Ltd. 
Furnishing Specialists, Ltd. 


General Motors (N.Z.), Ltd. 


Goddard, E., Ltd. 
Gordon & Gotch, Ltd. 
Gurney Electric Co., Ltd. 


His Masters Voice (N.Z.), 
Ltd. 


Holyoake, N. V. & Co., Ltd. 


Home Products (N.Z.), Ltd. 
Howard Abbott (Mfg.)}, Ltd. 


Hudson Jewellers 


Hutcheson Wilson & Co., Ltd. 


Hyams, E. J. & Son, Ltd. 
|.B.M. World Trade Corpn. 
J.N.Z. Mfg. Co., Ltd 
Johnston, James, Ltd. 
Keller, R. E. 

Laminex Pty., Ltd. 

Lane, Walker, Rudkin, Ltd. 
Norwood, C. B. Ltd. 


P.O. Box 1265, Christchurch. 


P.O. Box 2843, Wellington. 


P.O. Box 1397, Wellington. 
P.O. Box 1159, Wellington. 
P.O. Box 1994, Wellington. 


P.O. Box 2234, Wellington. 
P.O. Box 599, Wellington. 
P.O. Box 1179, Wellington. 


P.O. Box 1336, Wellington. 
P.O. Box 1905, Auckland. 
P.O. Box 80, Petone. 

P.O. Box 1909, Wellington. 


P.O. Box 163, Wellington. 
P.O. Box 176, Wellington. 
P.O. Box 2777, Wellington. 


197 Wakefield Street, Wellington. 


PO. Box 2052, Wellington. 
P.O. Box 532, Wellington. 

5 Church Street, Wellington. 
PO. Box 1999, Wellington. 


P.O. Box 9091, Newmarket, Auckland. 


P.O. Box 1595, Wellington. 


139 Cuba Street, Wellington. 


P.O. Box 296, Wellington. 


P.O. Box 6460, Wellington. 
P.O. Box 1613, Auckland. 
P.O. Box 1881, Wellington. 


65 Pitt Street, Auckland, C.2. 


P.O. Box 492, Wellington. 
P.O. Box 45, Wellington. 
P.O. Box 2557, Wellington. 
Auckland. 

P.O. Box 60, Dunedin. 
P.O. Box 123, Wellington. 
P.O. Box 2520, Wellington. 
P.O. Box 992, Christchurch. 
P.O. Box 298, Wellington. 
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6l 
23 and 73 


Foyer—Main Entrance 
Swiss Court 
Swiss Court 


45 and U.S.A. Court 
British and U.S.A. Courts 
71 and U.S.A. Court 


57 

9 

43 
British Court 


U.S.A. Court 
U.S.A. Court 
47 
63 


32 
66 
51 

8 
21 

Mezzanine Floor 

16 
28 


27A 
U.S.A. Court 
69 
Mezzanine Floor 
. 24 
U.S.A. Court 
U.S.A. Court 
Mezzanine Floor 
56 
Swiss Court 
34 
U.S.A. Court 
British Court 


in 
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The whole family will be interested 
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NUMBER 28 


. . Spin-Dry Washers and 


. from H.M.V. Personal Transistors to de 


ts 
% SEE the latest H.M.V. Television Receivers. 
% SEE the new H.M.V. Radiograms and Stereograms. 
* SEE H.M.V.’s latest Laundry Appliances . 
Tumbler Dryers. 
* SEE HM.V.’s range of Refrigerators and Deep-freezers. 
% SEE. the newest in Radios. . 


luxe World-wave models. 


... You Can’t Afford to Miss Stand No. 28! 


When you buy anything from the H.M.V. 
range . from a record to a refrigerator 


you buy world-famous quality. You buy 


“after-sales satisfaction’’ too, which means 
years of trouble-free performance . . . and 
eventually, high trade-in valuation on new 
purchases, anywhere in New Zealand. That’s 


why people say... 


YOU CAN DEPEND ON H.M.V. 


The 


HEAD OFFICE 


World’s most Trusted Trade-mark 


HIS MASTER’S VOICE (N.Z.) LTD. 


BOX 296 WELLINGTON 
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Leopard Brewery, Ltd. 
Malcolm, Robert, Ltd. 


Manufacturers Agencies 


(N.Z.), Ltd. 
Marshall, J. G., Ltd. 
Mason Bros. (Mesco), Ltd. 
Metalum Co., Ltd. 
Metters (N.Z.), Ltd. 


McAlpine Refrigeration, 
Ltd. 


McKendrick Textiles, Ltd. 


National Electrical & Engin- 
eering Co., Ltd. 


Nelson Public Relations 


Office 
Nestle Co. (N.Z.), Ltd. 
N.Z. Industrial Gases, Ltd. 
N.Z. Tanners Assn. 


Nimmo, Hamilton & Sons, 


Ltd. 
Norge (N.Z.), Ltd. 


Philips Electrical Industries 
of N.Z., Ltd. 


Plix Products, Ltd. 
Police Department 


Post Office 


Post Office (Regional En- 
gineers' Dept.) 


Progress International Trade, 


Ltd. 
Pronto Watch Co., Lid. 


Prosthetic Processes, Ltd. 
(Carl Zeiss Jena) 


Protection International, Ltd. 


(N.Z.), 


Ramset Fasteners 


Ltd. 
Raynish & Co., Ltd. 


NEW ZEALAND INTERNATIONAL TRADE 


P.O Box 687, Hastings. 
P.O. Box 274, Wellington. 


P.O. Box 2024, Auckland. 


P.O. Box 7039, Wellington. 
P.O. Box 3485, Auckland, C.1. 
P.C. Box 6180, Wellington. 
P.O. Box 35, Petone. 


P.O. Box 68, Wellington. 


P.O. Box 13-109, Auckland. 


P.O. Box 1055, Wellington. 


P.O. Box 194, Nelson. 


P.O. Box 1784, Auckland. 
P.O. Box 337, Lower Hutt. 
P.O. Box 1605, Wellington. 


P.O. Box 1634, Wellington. 


P.O. Box 36, Masterton. 


P.O. Box 2097, Wellington. 


P.O. Box 247, Hastings. 


Police Headquarters, Johnston Street, 


Wellington. 
Chief Postmaster, G.P.O., Wellington. 


P.O. Box 293, Wellington. 


P.O. Box 5173, Auckland. 


P.O. Box 2481, Auckland. 


P.O. Box 1232, Wellington. 


C/o Mason Bros. (Mesco), Ltd., P.O. 


Box 3485, Auckland. 


35 Adelaide Road, Wellington, S.1. 


90a Vivian Street, Wellington. 


FAIR 


7 
17 
British Court 


Mezzanine Floer 


12 
4 
19 
10 


48 and U.S.A. Court 
22 


50 
38 


39 
33 


26 


Swiss Court 


4 


70 
44 


U.S.A. Court 


Rex Caravan Supplies, Ltd. 
Rickstan Industries, Ltd. 
Robertson Reversible Sewing 


Machine Co., Ltd., 
(Elna) 


Rosco Ice Cream (Wotn.), 
Ltd. 


Rothschild & Co., Ltd. 
Rotorua Borough Council 
Rural Aviation, Ltd. 


St. James Tobacco Co. of 
N.Z. Ltd. 


Salmond & Spraggon, Ltd. 


Satterthwaite, A. M. & Co., 
Ltd. 


Seabrook Fowlds, Ltd. 
Singer Sewing Machine Co. 
Singleton, A. D., Ltd. 
Smallbone, W. & R., Ltd. 
Smith, James Ltd. 
Spackman Engineering Co., 


Ltd. 
Stainless Castings, Ltd. 
Suckling Bros., Ltd. 
Tip Top lee Cream Co. 
(Wgtn.), Ltd. 
United Kingdom Trade 
Commission 
Vivian Street Wine Shop 
Wallace D. McL., Ltd. 
Wattie Canneries, Ltd. 
Weldwell (N.Z.), Ltd. 
Wellington Gas Co., Ltd. 
Wiener A. & Co., Ltd. 
Wilkinson Swords, Ltd. 


Williamson, James & Son, 
Ltd. 

Wills, W. D. & H. O. (N.Z.), 
Ltd. 

Wright, Stephenson & Co., 
Ltd. 
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P.O. Box 5016, Naenae, Lower Hutt. 
P.O. Box 1884, Wellington. 
P.O. Box 1781, Auckland. 


P.O. Box 7825, Wellington. 


P.O. Box 170, Lower Hutt. 
P.O. Box 496, Rotorua. 

P.O. Box 369, New Plymouth. 
Great South Road, Auckland. 


P.O. Box 695, Wellington. 
P.O. Box 881, Christchurch. 


P.O. Box 265, Auckland. 


P.O. Box 6068, Wellington. 


P.O. Box 1285, Wellington. 
P.O. Box 787, Wellington. 


Cnr. Cuba and Manners  Strcets, 
Wellington. 


Kingsford Smith Street, Wellington, E.3. 


P.O. Box 1006, Dunedin. 
P.O. Box 358, Christchurch. 


P.O. Box 24, Johnsonville. 


P.O. Box 369, Wellington. 


154-156 Vivian Street, Wellington. 
P.O. Box 9010, Auckland. 
P.O. Box 439, Hastings. 


P.O. Box 128, Napier. 
P.O. Box 6070, Wellington. 


P.O. Box 1912, Wellington. 


C/o Hill & Teasdel, Ltd., P.O. Box 77, 


Wellington. 
P.O. Box 550, Christchurch. 


P.O. Box 1293, Wellington. 


P.O. Box 6221, Wellington. 
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Mezzanine Floor 
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Mezzanine Floor 
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18 and U.S.A. Court 


62 
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British Court 
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WELLINGTONIANS ! 
VISITORS ! 


Buying a T.V. set? 


Then buy one of our T.V. suites and 
view in comfort. 
(less than half the price of your set) 


FOR QUALITY FURNITURE 
AT FACTORY PRICES 


FURNISHING SPECIALISTS 


LIMITED 


~ 


The exhibits on our stand Our prices are right, too, 


No. 51 with easy terms if you 


like. 


show our quality. 


RING: 40-421 — WRITE OR CALL 


Corner Boulcott and Church Streets, 
Wellington. 


THAT TWO MINUTES' WALK 
UP BOULCOTT STREET 
FROM THE HOTEL 

ST. GEORGE CORNER CAN 
SAVE YOU POUNDS! 
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Budding Boffins, Master Mariners, Industrial Engineers 
Enterprising Executives and Nervous Navigators will 


find plenty of interest at STAND 0 


§ open SPERRY | MARINE & AIRCRAFT GUIDANCE SYSTEMS 


SIEMENS & HALSKE TELEPRINTER TELECOMMUNICATIONS 
| iy | DECCA RADAR SYSTEMS 
a 
si BRUEL & KJAER MEASURING INSTRUMENTS 


ELECTRONIC NAVIGATION | TRANSAIR MARINE RADIO 


——— ian AND MANY OTHER WORLD PRINCIPALS 


Represented in New Zealand by 


|| 
1. 
u 
| 
I 
MA 
(] 


ASSIS ANT ICOINI tee 


(A division of Ansett Industries of New Zealand, Limited) 


AUCKLAND, Nagel Bidg., Courthouse Lane, P.O. Box 1905, Ph. 21-244 @ WELLINGTON, P.O. Box 3510, Ph. 42-146 @ CHRISTCHURCH, P.O. Box 432, Ph, 50-323 
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A TOUR 


OF 


THE FAIR 


FFOR the thousands of people who visit the First International 
Trade Fair one visit will not be sufficient to inspect with suitable 


thoroughness the scores of outstanding exhibits. 


It is impossible 


in words to convey everything there is to be seen, but a brief de- 
scriptive tour might give some idea of the many interesting courts 


in the extensive exhibition halls. 


Those who have been to previous exhibitions 
in the Show Buildings will be greatly impressed 
with the new entrance and foyer. Most of one 
wall is plate glass, giving an air of spaciousness 
and lightness to the big foyer. 


Immediately, one is struck with the inter- 
national atmosphere of the Fair, as in the foyer 
is a travel display that brings the world to New 
Zealand. Arranged by Dalgety’s, it features model 
ships and aircraft, gives glimpses of fascinating 
countries, and tells of the air, sea and rail trans- 
port that forms the links between New Zealand 
and various overseas lands. 


To the right of the main entrance is_ the 
United Kingdom Information Service’s Exhibi- 
tion on Britain, and throughout the foyer are 
symbols that give an international flavour to this 
introduction to the Fair itself. While it is worth 
dwelling a while in the foyer, it is but a taste of 
what is to come. 


Immediately through the main doors to 
left and to right is the huge United Kingdom 
Court, occupying approximately 7,000 sq. ft. 
of space. It presents a varied picture of 
United Kingdom industries and their pro- 
ducts, all attractively displayed under a 
common theme. 


The British exhibits occupy the whole wall to 
left and right of the main entrance, then at the 
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extreme left sweep into the small arm of a huge 
L which embraces a most spectacular group of 
major stands. The court, like most of the other 
national exhibitions, is not Government-sponsored 
but a composite effort by various industries and 
firms. 


Almost 20 exhibits are staged with a most 
attractive decorative scheme, richly presented as 
a prestige show. Included in the exhibits are 
those of British wool textile industry, the British 
locomotive engineering industry, the linoleum 
industry, the carpet industry, the toy manufac- 
turers, the pottery industry, the sanitary pottery 
industry, English sewing cottons, children’s outer. 
wear, the Irish Linen Guild, the British cotton 
industry, cycle manufacturers, the British ship- 
building industry, flooring, ceramics and _ glass- 
ware, ceremonial swords, and garden tools. 


The exhibits are largely industry efforts, show- 
ing quality products of United Kingdom manu- 
facturers. Many of the exhibits have plenty of 
unusual interest for the public—models of loco- 
motives and ships to show the products of two 
important British industries, for example, a collec- 
tion of ceremonial swords and a revolving plat- 
form of outstanding examples of ceramics. 


The focal point of the British Court is the 
tall ship’s funnel against a brilliant seascape, 
which symbolises United Kingdom trading links 
with New Zealand. 
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Another outstanding feature of the British 
Court is the B.P. Stand, which covers an area of 
1620 sq. ft. and is 17ft. high. This exhibition was 
prefabricated in the United Kingdom, and _ is 
probably the most comprehensive display stand, 
telling the story of oil ever seen in New Zealand. 
The court is virtually completely open, and people 
will be able to inspect it with the greatest of 
ease. The display deals with the various stages 
of oil production, exploration, refining, research, 
shipping and the uses of fuels and lubricants. 
Special features, which will capture the public’s 
imagination, are the model drilling rig, 16ft. high, 
and the animated model of an oil refinery. An- 
other item of interest will be the “ publiphone”’, 
which enables inquirers to dial numbers and have 
particular questions answered. A continuous film 
programme and a wide collection of transpar- 
encies and other display material also help to 
make this an outstanding court. 


Fashion Parades 


In a central position, opposite the main 
entrance, is the United States Court, presented as 
a composite exhibition with an all-over theme. A 
high tower draws the eye to the attractive 5,000 
sq. ft. area in which are displayed an aeroplane, 
the latest model of an American car making its 
first appearance in New Zealand, home appliances, 
radio and television, machinery, tools, cosmetics, 
apparel, many other manufactured articles, and 
model trains. Fashion parades will be staged at 
regular intervals. The whole arrangement of the 
court is attractive and is given spectacular open 
treatment. 


Beyond the United States Court to the 
right of the main entrance are two other 
overseas courts. One is the Japanese Court 
which presents a variety of Japanese manu- 
factures. These include cars, motor cycles, 
tractors, sewing machines and similar articles, 
while a heavy Japanese truck is on view out- 


side the Show Buildings. 


Surely one of the big attractions of the Inter- 
national Fair is contained in the adjoining East 
German Court. It is the planetarium which has 
been brought out from Jena, East Germany, and 
will be housed in a most spectacular “ Theatre of 
the Sky”. This planetarium has a diameter of 
22ft and seats 60 people at every session. The 
starry sky is projected optically on to a spherical 
projection surface. Approximately 5,000 stars, the 
number the naked eye can see under favourable 
conditions, are shown on the screen and lectures 
on the heavens are given by members of the Carter 
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Observatory statf. Also with this planetarium 
are shown optical and scientific instruments from 
Carl Zeiss, Jena, the makers of the planetarium. 


On the Icng wall opposite the entrance are 
numerous stands occupied by New Zealand 
exhibitors showing foods, electronic equipment, 
home appliances and other manufactured goods. 
Backing on these are other interesting New Zea- 
land exhibits, including footwear, electrical goods, 
cigarettes, coffee and beer, and the exhibition of 
New Zealand leathers, with its animated display. 


In this section of the Fair are several outstand- 
ing overseas courts, such as Czechoslovakia, 
Western Germany, and Yugoslavia. The Czecho- 
slovakian Court is of most unusual design and 
treatment. In it are housed a wide selection of 
products from Czechoslovakia brought direct from 
a similar exhibition in Japan. 


The West German Court is staged largely by 
New Zealand agents of German manufacturers. 
In it are approximately 40 machines valued at 
over £100,000. Around 50 per cent. of these 
machines will be working at various times. Some 
of them will be printing machines, producing 
newsheets and colour and general printing. On 
this stand will also be German automobiles. 


The Yugoslavian Court provides New Zea- 
landers with an idea of what Yugoslavia produces 
—heavy machinery, mopeds, sports goods, crystal 
ware, carpets, jewellery, wines and footstuffs. 


Television on Display 


Television is the height of fashion at 
present and Philips Electrical Industries of 
New Zealand, Limited, has provided a most 
spectacular and _ interesting two-storeyed 
court. 


In it are a television lounge where people may 
watch television under idea] home conditions, and 
also a lounge where the latest in radio can be 
listened to. Also on the stand are electronic 
devices and manufactured articles. 


By contrast, there are gas appliances and 
machinery on attractive stands in this part of the 
exhibition hall. 


The French Court in the area near the enter- 
tainment hall features examples of the auto- 
mobile industry of France—models that have not 
hitherto been seen in New Zealand. Also on the 
court are other examples of French industry— 
evening bags, perfumes, welding equipment and 
machinery. 
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THE POTENTIAL 
OF ROTORUA FOR 
INDUSTRY 
AND 
INVESTMENT 
iS 
UNLIMITED 
“THE NATURAL CENTRE 
OF 10,000 SQ. MILES 


OF NEW ZEALAND’S 
MOST PRODUCTIVE AREA.” 


BE SURE AND CALL AT THE 
ROTORUA 
INDUSTRIAL 
PROMOTION COURT 


(On MEZZANINE FLOOR) 


THE ROTORUA REGION IS THE IDEAL 
INVESTMENT AREA IN NEW ZEALAND 


FOR HEAVY AND LIGHT MANUFAC- 
TURES, TRANSPORT, TIMBER PRO- 
DUCTS, FINANCE AND _— SERVICE 
INDUSTRIES. 


ENQUIRE AT OUR COURT 


or Write for Information 


w Va ay Va av Va av Va av Va av Va av Va ay Va av Va av Va a! Va ay Va ae Vy 


To 
ROTORUA PUBLIC RELATIONS 
OFFICE, 
P.O. BOX 323, ROTORUA. 


INDUSTRIAL HEART of the 
BAY OF PLENTY 


Waa 
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Nearby are numerous displays by New Zea- 
land exhibitors—furniture, vacuum cleaners and 
refrigerators, numerous motor cars, welding 
equipment, and many other items being on view 
in interesting stands. 


A little further over are several large courts 
which also feature a variety of products, equip- 
ment and services—sewing machines, industrial 
gases, machinery, plastic articles, home appliances, 
refrigerators and bench units. 


Beyond a stand where New Zealand wallpaper 
is on display and demonstrations are given and 
another that features New Zealand carpet is to 
be found the Swiss Court, which displays watches, 
jewellery, scientific instruments, sewing machines 
and machinery. 


Nearby are laminated plastic, paint and build- 
ing materials on display, so that there must be 
very few aspects of New Zealand industry that 
are not represented. 


One unusual stand that should not be 
overlooked is that of the Regional Engineers’ 
Department of the Post Office. This gives an 
excellent idea of the operations of the en- 
gineers and the materials they use. 


One operation is performed by two cable- 
jointers making a duct-splice between two lengths 


THE 
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of cable. Such a cable might have 1,800 pairs of 
wires which takes two men 100 hours or five men 
a 40-hour week to join. Other demonstrations 
show men preparing telephones for installation 
and reconditioning telephones; a demonstration 
automatic exchange shows how, after a number 
is dialled, calis are made; two teleprinters operate 
and radio equipment is on view. A map shows 
how New Zealand is linked with the world in 
international communications. This, with the 
other Post Office stand, gives some idea how this 
important State service operates. 


Not only has it been necessary to take over 
all the amusement area inside the main building 
to house the greatly increased number of exhibits, 
but space has been provided on the mezzanine 
fioor near the restaurant for a number of interest- 
ing stands, includinz those of the Rotorua Borough 
Council, Nelson Public Relations Office, and 
those displaying books, jewellery, stainless steel 
castings, a New Zealand-made organ, and tele- 
vision sets. 


And to round off what is surely the largest 
and most spectacular trade exhibition staged in 
New Zealand are the outside displays of heavy 
machinery and trucks. Several visits are required 
for a proper inspection and appreciation of the 
first International Trade Fair. 
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French Maid Coffee is always one of the most popular attractions at 
the Industrial Trade Fairs. This year four coffees are provided for the 
satisfaction of the public. They are:— 


French Maid Medium: A good all-purpose coffee. 


French Maid 105: Possessing a good aroma, richness of body and flavour. 
Suitable for Espresso Machines, Conas, Percolators or Dripolators. 

French Maid Pan-American: A magnificently-rich fragrant American coffee, 
containing the best of the South American coffees. 


French Maid Brown Gold: The loveliest coffee of all—a luxury coffee even in 
America. A blend of the best high mountain Columbian coffees. A & 
truly unsurpassed quality. 


MAKE A BEE-LINE FOR THE FRENCH MAID STALL 
AND PROVE FOR YOURSELF THAT FRENCH MAID IS 
“THE COFFEE THAT BRINGS THE COMPLIMENTS” 
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New Zealand Trade Commissioner Service 


Has International Role 


ear opportunity for me tc contribute to the Official Booklet 
of the New Zealand International Trade Fair allows me to 
say something of the New Zealand Trade Commissioner Service, 
and the part it plays in international trade. 


It was at the Imperial Confer- 
ence of 1907 that New Zealand’s 
Prime Minister, Sir Joseph Ward, 
suggested that the United King- 
dom should have official trade 
representatives in the self-govern- 
ing Dominions. Four were ap- 
pointed in the following year— 
one of them to New Zealand. 
From this start Trade CGommis- 
sioner Services of other Com- 
monwealth countries owe ‘their 
beginning. 


But even before this date, in 
1894 in fact, an official was sent 
to London to sell kauri for road 
paving blocks and, within a few 
years on either side of the turn 
of the century, a trade repre- 
sentative had shown samples of 
New Zealand products in Africa, 
India, China and Japan; a com- 
mercial agent had been estab- 
lished in South Africa; and a 
trade survey had been made of 
the Argentine and South Africa. 


Through the years which have 
followed a number of 
offices have been opened in 
various parts of the world until 
now New Zealand has ‘Trade 
Commissioners in Hong Kong, 
Kuala Lumpur, London, Mel- 
bourne, Montreal, New Delhi, 
New York, San Francisco, Singa- 
pore, Sydney, Tokyo, Trinidad 
and Washington. The New Zea- 
land Government Trade Com- 
missioner for the Pacific is basea 
in Auckland. 


From this it will be seen that 
successive New Zealand Govern- 
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trade’ 


ments have been aware of the 
need to have representatives 
overseas who can look after the 
interests of New Zealand ex- 


By 


directly in the field of trade 
relations. In some offices the 
emphasis is on one aspect rather 
than the other. Trade promo- 
tion does not, of course, involve 
the buying or selling of produce. 
That is the function of the 
private traders and the Boards 
which have statutory powers to 
export produce. The ‘Trade 


The Hon. J. R. MARSHALL, 


Minister of Industries and Commerce. 


porters, who can help increase 
New Zealand’s exports by 
interesting importers in New Zea- 
land products and by drawing 
to the attention of New Zealand 
exporters and manufacturers, 
opportunities which exist in over- 
seas markets. 


Developing trade is important 
to any country. By increasing 
the value of New Zealand’s ex- 
ports, New Zealand is enabled to 
purchase from abroad the 
materials and products required 
to meet the increasing needs and 
demands of our expanding 
economy and rising standard of 
living. As imports increase in 
value, so must exports. To 
achieve this the Trade Com- 
missioner Service plays no small 
part. The Service, in fact, is the 
backbone of New Zealand trade 
promotion activities. 


What does the Service do, and 
how can it help, you may ask. 
The primary duty of Trade Com- 
missioners is to expand New Zea- 
land export trade directly by 
means of trade promotion or in- 


Commissioners can and do co- 
operate in bringing the exporter 
and importer together. 


But in addition to these duties 
trade representatives are called 
upon to perform many other 
duties. They include developing 
friendly associations with the 
business community, addressing 
organisations concerned with 
trade, disseminating through 
commercial journals and to busi- 
nessmen direct, information 
about New Zealand’s exports and 
New Zealand’s trade in general, 
organising New Zealand’s par- 


ticipation in trade fairs and 
exhibitions, handling _ tourist, 
immigration and customs en- 


quiries and selling New Zealand 
stamps. 


Some of the ways in which 
Trade Commissioners can _ pro- 
vide direct assistance to manu- 
facturers and exporters are given 
below, although it must be borne 
in mind that Trade Commis- 
sioners are always prepared to 
help wherever they can with 
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FORK LIFT TRUCKS 


BATTERY ELECTRIC - PETROL - DIESEL 


(Battery Electric) 
E2- 24 
2,000 Ibs. at 24 in. load centre. 


E 15 - 20 
(Battery Electric) 
1,500 Ibs. at 20 in. load centre. 


TC 6 - 24 
Series 5 Petrol or Diesel 
6,000 Ibs. at 24 in. load centre. 


REACH TRUCKS 


Available subject to Import License 


MADE IN N.Z. UNDER LICENSE 
BY 


E 45 - 20 
(Battery Electric) 
4,500 Ibs. at 20 in. load centre. 


RE 2 - 24 
(Battery Electric) 
2,000 Ibs. at 24 in. load centre, 


WE SERVICE 
WHAT WE SELL 


MASON BROS. pj 


AUCKLAND, 29-31 Anzac Ave. 
WELLINGTON, Waione Street, Petone. 
CHRISTCHURCH, Box 2406. 
HAMILTON, 123 Ward Street. 


WHANGAREI, Cnr. Walton and Cameron Sts. Fe) THE INTERNATIONAL 
FULL PARTICULARS FROM STAND TRADE FAIR 


| THERE’S FUN FOR ALL 


Yes, there’s fun and flavour for 
everyone. Always enjoy the won- 
derful range of colourful, delicious 


TIP-TOP Ice Cream and 


Novelties. 


r) Te 
—jt's Creamier! 
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other problems which may arise 
concerning exports. 


® Providing information on ship- 
ping services. 

@ Providing information on sell- 
ing methods used in overseas 
markets, on peculiarities of de- 
mand, and on consumer pre- 
ferences and dislikes. 


®@ Advising on customs require- 
ments. controls which may be 
enforced affecting the import 
and use of New Zealand pro- 
ducts, invoicing procedures 
and packaging requirements. 

® Assisting in locating sources of 
supply of materials in short 
supply required by New Zea- 
land manufacturers and ex- 
porters. 


®@ Providing assistance to New 
Zealand businessmen by such 
means as offering appropriate 
advice and _ by arranging 
introductions to Government 
officials and businessmen. 


® Surveying markets for poten- 
tial exports from New Zealand. 


© Reporting on competition, 
both foreign and local, which 
New Zealand products will 
meet. 


@ Providing names of business 
houses which may be interested 
in representing New Zealand 
manufacturers and _ exporters, 
or in acting as agents. 


© Sponsoring applications for 
import licences for New Zea- 
land products. 


© Helping to arrange amicable 
settlement of complaints and 
difficulties which may arise 
between overseas and New 
Zealand traders, without, of 
course, accepting any responsi- 
bility or taking sides in any 
dispute. 


The Trade Commissioner 
Service is expanding with the 


need to develop new export out- 
lets. Before the end of this 
financial year, two new offices 
will have been established in 
areas where it is considered our 
trade prospects are good. Further 
offices will be added when the 
need arises. 


Most important of all to manu- 
facturers and exporters who wish 
to export their products, the 
Trade Commissioner Service 
made up of men well qualified 
and long experienced in _ trade 
matters, is a free service. It is 
available to all New Zealand 
manufacturers and exporters, to 
whom I extend an invitation to 
discuss their problems with my 
Department, and to avail them- 
selves of the assistance and advice 
which is available and readily 
given. The Trade Commissioner 
Service is there to help manufac- 
turers and exporters to play 
their part in international trade. 


SEE STAND 
No. 24 


Beaufort Life 


+ + + + 


caravan. 


Don't miss our stand at the Fair ! 


* Hutchwilco Lifejackets 
Manufactured to U.S.A. Coastguard Approved Stan- 
dards. Buoyant kapok filling in completely waterproof 
electronically sealed polyvinyl envelopes. 


Raft 
Schermuly Life Saving Rockets 


Igloo Pneumatic Tents 
In green and two new colours—red and gold. 


Propert Patent Folding Caravans 
The ideal caravan for towing behind light cars. 
Erected in a jiffy—becomes a comfortable 3-berth 
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ICH in its association with 
ships—and the men who 
sailed them—is the history of 
Wellington City. The names of 
of the 


Capital reflect this tradition. 


many principal streets 


And Wellington has another 
richness from association with 
the vessels of trade. Since that 
1840 when the City’s 


their few 


day in 
pioneers dumped 
belongings on the shore, the 
Capital’s development has been 
In little 


than a century it has 


rapid and impressive. 
more 
value of 


gained a_ capital 
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£200,000,000 . has earned a 
place in William 
Robson’s notable book ‘“ Great 
Cities of the World”—a /700- 
page work dealing with the 


Professor 


government and planning of 20 


of the world’s most famous 
cities. 
What has made Wellington 


the nerve centre of the nation’s 
trading activity? The answer is 
summed up in the three words 
of the City’s motto: “Suprema 
a Situ” (Supreme by Position). 
Just look at the facts: Its 20,000 


acre smooth-water harbour is 


one of the world’s finest. Its 


airport is the hub of the nation’s 
airways network—yet lies within 
the City, a bare 43 miles from 
the business centre. 


It is the terminus for all rail- 
through the North 
Island and also the terminus for 


way lines 


the steamer express to the South 
Island. It is the 
political, commercial and cultural 


nation’s 


situated in a natural 
amphitheatre of scenic splendour, 
in almost the geographical centre 
of the Wellington 
may truly be called “ the heart of 
New Zealand.” 


centre 


Dominion. 
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WHILE 
YOU’RE AT 
THE FAIR 


“Th 


Y 


ARE 
INVITED 


by A. M. Satterthwaite & Co. Ltd., and their associate companies—National 
Machinery Co. Ltd. and Seligson and Clare (N.Z.) Ltd.—to visit their display 


of machinery. 


We are presenting over 40 machines in comp!ete operating condition—many never before 
seen in New Zealand. 
You will also have the opportunity to discuss your Engineering, Plastic, Industrial or Print- 


ing problems with our skilled technical staff in attendance. 


Don’t forget—make a note now, to visit the A. M. Satterthwaite’s display 


stand while you're at the Fair. 
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New Zealand’s 
largest exporters of 
canned, frozen and bottled 

foods 


For over twenty-seven years we have kept to a promise 
made in 1934 that “‘everything that bears the name of 
Wattie’s must have the old-fashioned goodness and 
flavour of the best home-cooked foods’’. This I believe 
is the secret of our success. 


‘Flavoursome, wholesome goodness. 
That’s my recipe for food 
I know you will enjoy.” 


Mss 


VARIETIES J. WATTIE CANNERIES LTD., Kastings, Giskorne, Auckland. 


of canned and frozen foods 
18.1 
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N onagenarian Heads 


Wellington Show 


Association 


URELY one of the most re- 

markable men in New Zea- 
land is Sir Charles Norwood, 
president of the Wellington Show 
Association, who on the day fol- 
lowing the official opening of the 
International Trade Fair will 
celebrate his 90th birthday. In 
spite of his great age Sir Charles 
is remarkably active and _ alert 
and able to head an organisation 
such as the Wellington Show 
Association with vigour and en- 
thusiasm. 


Sir Charles has had a disting- 
uished public career in New Zea- 
land. He was born at Gympie, in 
Queensland, and in his youth was 
engulfed for a time in the gold 
rush that swept Australia. But 
finding there was no quick for- 
tune in it for him, he switched to 
mechanical engineering and took 
part in many major Australian 
engineering projects. 


While still a young man, he 
came to New Zealand on a work- 
ing holiday and his first venture 
into the field of business here was 
when he tried to persuade the 
Wellington Gas Company to al- 
low him to make fancy gas illum- 
inations to mark Queen Victoria’s 
long reign. The plan did not suc- 


ceed but it led to a job with the 
Gas Company, thus beginning an 
association that began as a re- 
pairer sent to restore the pressure 
at Government House and led to 
his position as chairman of direc- 
tors of the company. 


A small job in a gas company 
was not the place for a young 
man with drive and ambition, and 
soon young Charles Norwood 
was venturing into other fields. 
When the motor industry was 
still in its infancy, he founded 
Dominion Motors and built up 
an organisation that eventually 
became a New Zealand-wide un- 
dertaking, with a variety of in- 
terests. 


But Sir Charles did not 
expend all his drive and 
vigour on his business ven- 
tures. He early turned his 
attention to serving the com- 
munity and in almost every 
field of public life he has 
made an outstanding con- 
tribution. He was a member 
of the Welington City Coun- 
cil for several years and was 
Mayor in the years 1925-27. 


He was responsible for the 
establishment of the Wellington 
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Fire Board which took over the 
fire-fighting services from the 
City Council. He introduced the 
efficient Free Ambulance Associa- 
tion which he has served so ably 
for such a long period of years. 
While a City Councillor, he 
acted as chairman of a commit- 
tee set up to investigate the city’s 
milk supply and the result of its 
findings was the establishment of 
the efficient service Wellington 
enjoys today. He is the oldest liv- 
ing president of the Wellington 
Manufacturers’ Association. In 
the field of sport, particularly 
cricket, Sir Charles achieved an 
honoured name. 


Few people anywhere can look 
back on such a fruitful, full life 
and at 90 years of age still look 
forward. The holding of a suc- 
cessful International Trade Fair 
to follow many outstanding in- 
dustrial exhibitions will be a 
great climax to the service Sir 
Charles has given to the Welling- 
ton Show Association. 


27 


TELECOMMUNICATIONS 


ye Engineering Branch of the Post Office is responsible for 

the provision of all types of telecommunications services— 
telephone, telegraph, radio, te'eprinter, and telephoto. To do this, 
much equipment and raw materials are imported from many coun- 
tries of the world, although next year the bulk of our cable require- 
ments, with the opening of a cable factory at Christchurch, will 
be supplied by New Zealand industry. 


The Engineering Branch exhibit at this Inte-national Trade 
Fair features the jointing of two pieces of cable in what is known 
as a " duct-splice ". The result of such a joint is that it is no 
thicker than the rest of the length of cable, and can be run 
through ducts more easily than the normal more bulbous type of 
joint. 


The section of coaxial cable on view is similar to the coaxial 
cable being used in the round-the-world Commonwealth link-up. 
This gigantic project was begun with the trans-Atlantic link 
between Canada and B itain, and next year the second stage 
will be the linking of Sydney and Auckland. Both the coaxial 
cable on view and the submarine coaxial cable used in the Com- 
monwealth link-up transmit many two-way conversations simul- 
taneously, and will also carry telegraph, teleprinter, and tele- 
photo traffic. 


The coaxial cable being used in the Commonwealth cable is 
revolutionary in that it has no heavy outer covering for protec- 
tion, and relies for its st ength on the central strands of high- 
tensile wire. The outer layer is of polythene, and its over-all 
diameter is only a little over an inch. 


Internal telecommunications within New Zea'and are very 
important in uniting people although they are separated by 
distance. But because New Zealand is so geographically isolated 
and dependent on other countries as ma:kets for her goods and 
sources of manufactured products, our external telecommunica- 
tions are vital. The Commonwealth cable will provide us with 
more and better circuits to other Commonwealth countries, but 
in addition to this it will give us better links into the wor-d tele- 
phone network. 


Post Office Shows Coaxial Cable 
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INTERNATIONAL NAMES 


ELDING 
EQUIPMENT | 


Oxy-Acetylene Welding and 
Cutting Equipment for Hand 
and Machine Operation. 
Medical Equipment. 

Argon Arc and Argonaut 
Welding Equipment. 


Heavy Duty Electric 
Welding Equipment 
: (D.C. and A.C.) Motor 


and Engine Driven. 


Automatic Electric Welding 
Installations. Continuous 
A Electrode and Union Melt 
Submerged Arc. Machines 
of all types for all purposes. 


Oxy and Acetylene 
Welding and Cutting 
Equipment. Medical 
Equipment. 


Electric Welding Equipment. 


Represented by 
NEW ZEALAND INDUSTRIAL GASES LIMITED 
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Wherever you may go in France, you will find all 
that you need for a perfect holiday—the glam- 
our of Paris and the fashionable resorts, the 
simple, sunny pleasures of the lesser ones, en- 
chanting mountains, rivers and forests, beautiful 
old buildings, the best in food and wine, com- 
fortable hotels and excellent service everywhere. 


Apply for literature (sent free on request) to the 


FRENCH COMMERCIAL COUNSELLOR'S OFFICE 
Government Life Building, Wellington, P.O. Box 1993, Phone 41-972, or Consult your Travel Agent 
NEW ZEALAND INTERNATIONAL TRADE FAIR 


"CENTRALE ANORE-BLONDEL 
A DONZERE-MONDRAGON (Dréme). 


ONE of the most powerful hydro-electric stations in Europe: a combined lack and power station over the Rhone 


River, France. 


Technical Progress and Expanding 


Industry In France 


Travelling through France, the visitor feels that her history 
is still alive: cathedrals, castles, artistic heritage bear witness 
to the vitality of the country through the centuries. But many 
travellers have still to discover another aspect of France which 
testifies to her present activity and foreshadows her future: 
technical progress and expanding industries. 


ODAY France is the fourth approaches £3,500,000,000. A_ fur- 
trading nation of the world. ther third of her overseas trade is 
Her annual volume of exports and within the Franc Area, which in- 
imports in foreign currencies now cludes North and West Africa, 
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Equatorial Africa, Madagascar and 
countries in the West Indies, the 
Indian Ocean and Oceania. 


France’s best customer is West 
Germany, from whom she imported 
in 1960 close to £350,000,000, and 
to whom she exported approxi- 
mately £330,000,000. From _ the 
U.S.A. France procured, in the same 
year, nearly £260,000,000, and 


in return sold approximately 
£140,000,000. France’s imports 
3] 


from Australia reached nearly 
£50,000,000, and she sold approxi- 
mately £14,000,000. 


New Zealand has 
very few French products. 


Up to date 
bought 
France purchases annually from her 
than £20,000,000 worth of 
New Zealand figures as the 


mere 
goods. 
fifteenth supplier to France which is, 
in turn, the third customer of the 
Dominion after the United Kingdom 


and the U.S.A. 


land buys from France generally less 
than £2,000,000 worth of products, 
mainly cars, spirits, wines, fertilisers 


In return, New Zea- 


and textiles, and a smaller range of 
diversified articles. 


Contrary to the very frequently 
held belief that France is above all 
an exporter of luxury goods, her 
leading exports are in order of im- 


portance: 


(1) Metallurgical products, 
machinery and electrical equipment, 
33 ‘percent: 


(2) Automobiles, railway rolling 
stock, and aircraft, 14 per cent. 


(3) Textiles (woollen, silk, 
ton and rayon), 13 per cent. 


cot- 


(4) Chemicals 
chemicals and plastics), 11 per cent. 


(including  petro- 


French 


fastest in the 


among -_ the 
French-built 


planes are now purchased all around 


trains are 


world. 


the globe. Paris is still the renowned 
centre for fashion; wines, perfumes 
and food from France remain greatly 
appreciated, but at the same time 
electronics and atomic industries are 
expanding and France exports to the 
five continents the knowledge and 
ability of her engineers, consultants 


and builders. 


THE CARAVELLE, a medium-range twin-engine French aircraft, at Toulouse Airport. Twin jets on either side of the 


fuselage tail are a notable feature of the Caravelle, which can carry 64 to 80 passengers at a cruising speed of 


466 miles an hour for nearly 2,000 miles. 


a2 
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SEABROOK FOWLDS 
Limited 


Introduces to New Zealand 


The World’s safest and strong 
est light aircraft which every 
one can buy and fly. 


THE 
MORANE-SAULNIER ae 
RALLYE Poe | 
A product of 50 years’ manufacturing experience by Morane-Saulnier ot 
France. 


The ideal Trainer and Chater Aircraft for New Zealand. 
For Details SEE OUR STAND 64—THE FRENCH STAND 


SEABROOK FOWLDS LIMITED 77-89 Symonds Street, Auckland. 


New Zealand Representatives for: 
MORANE-SAULNIER, FRANCE; BELL HELICOPTER COY., U.S.A.; MAGNAFLUX CORP., U.S.A. 


AT THE AMERICAN COURT 
Visitors to the American Court will have the pleasure of trying 
“WASHINGTON GROVE” COFFEE 
for the first time in New Zealand. 


| This glorious coffee is blended in America and for a long time has been 


enjoyed by the American public. 


The roasting and marketing of this fragrant coffee has been entrusted to 


A. D. SINGLETON LIMITED 


93 JACKSON STREET, PETONE 
We feel sure you will enjoy for the first time at any Exhibition in New Zealand an | 


j) American coffee which has a recognised clien‘ele in the U.S.A. 
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ALL THE BEAUTY AND VERSATILITY OF . Typesetting 


WITH THE SIMPLICITY AND ECONOMY OF Typewriting 
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The many economical printing and duplicating methods 
available today...in both office duplicators and commercial 


20. Meaning of Trouble Shooting 
presses...need only paste-pot, scissors and imagination to 
provide a major portion of the daily printing requirements. 


TYPROGRAPHY...once a serious deterrent to the full use 


s 
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he trouble 25 9 ae and correcting 
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of these processes...is now made available in limitless fo 
supply and variety, at incomparably low cost and speed... : 

by the VARITYPER Office Composing Machine. Whether i 
you need a complex ruled form or columns of type matter ia hors g 
for your catalogue, your office typist will produce both on \ section 2 — ane “oe 
the VARITYPER Machine...at her own desk. The forms é 
will be complete...including the ruled lines (automatically 
ruled). The columns of type will have evened margins (also 
automatically achieved) justas in fine professional printing. 


of common favlts- 


HUNDREDS OF DIFFERENT TYPE STYLES 


. Nir. Boot 

Con. Gill. RE . 

Di ae EDK 7,00 panFORTH ANCHORS 
eve 3 : 


Type fonts are instantly changeable with a choice that 
runs into many hundreds of different styles and sizes. You 


need only one VARITYPER machine for all your needs. 
Simply change the type...that’s all! 
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- me the Sales ! 

dil Pr = Department \ 

OFFICE COMPOSING MACHINE ss 


All models. from 


increased '* 


... the machine 
with 1,000 faces 


This ‘Ad’ was prepared on the VARITYPER machine chon above. Heads were photo-composed on the ILIEADLINER machine. 
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EQUIPMENT LIMITED STAND 18 e ee 
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Trade Fair Has Chairman of 


Long Experience 


— holding of an Interna- 

tional Trade Fair, the new 
entrance and facade of the Show 
Buildings and the entirely differ- 
ent lay-out of the interior of the 
exhibition halls all testify to the 
enthusiasm and imagination of 
the man who is Chairman of the 
Fair Committee and deputy presi- 
dent of the Show Association— 


Mr. J. G. Marshall, O.B.E. 


As head of the executive of 
the Association, Mr. Marshall is 
not only responsible for the sup- 
ervision of the exhibitions held in 
the Show Buildings but for the 
vast improvements that have 
been made to the buildings and 
grounds over the years. Their 
present appearance is indeed a 
tribute to his foresight, business 
ability and drive. 


Mr. Marshall has served the 
Show Association for 34 years and 
has been chairman of its manage- 
ment committee for 15 years. He 
first became associated with it in 
1927 when he joined the commit- 
tee as one of the respresentatives 
of the manufacturers. His first 
show was in 1928 and he recalls 
with interest the problems that 
faced the committee in those days 
and the contrast between the ex- 
hibitions then and_ those _ of 


today. During the war years Mr. 
Marshall played a big part in 
putting the 
sound financial 
shortly after the end of hostilities 
was elected chairman of the com- 
mittee. 


association on a 
footing and 


Marshall’s 
keen interest in the many indus- 
trial fairs he has guided through 
to success, he has been largely 


Apart from Mr. 


instrumental in bringing about 
continual improvements to the 
Show Buildings until today they 
are a magnificent asset to the 
city as an exhibition centre and 
a winter sports stadium. The ad- 
ditions and improvements just 
completed for the International 
Trade Fair are up-to-date evi- 
dence of Mr. Marshall’s work 
which has taken so much cf his 
time for months past. 


Mr. Marshall’s services to the 
community have not been con- 
fined to the Show Association. He 
has been a member of the Coun- 
cil of the Wellington Manufac- 
turers’ Association for more than 
40 years and he has served the 
Employers’ Association for almost 
as long a period. 


He was president of the New 


Zealand Furniture Manufac- 
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turers’ Federation and Welling- 
ton chairman of the furniture 
group of the Manufacturers’ and 
Employers’ Associations for a 
long period of years. He has also 
given valued service to appren- 
ticeships affairs connected with 
the furniture industry. In recogni- 
tion of these and other public 
services, Mr. Marshall was 


awarded the O.B.E. in the 1956 
Birthday Honours. 


Mr. Marshall has the’ support 
of a strong and experienced com- 
mittee and an_ efficient staff 
headed by the manager-secretary, 
Mr. C. W. Halliwell, all of whom 
have worked tirelessly to make 
the first International Trade Fair 
an outstanding success. 
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PLAN OF THE 


FAIR 


and 
List of Stands 
Stand 
No. EXHIBITOR 


1 


24A Wellington Gas Co., 


25 


26 
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UNITED KINGDOM COURT 

B.P. (New Zealand) Ltd. 

Cotton Board, Manchester 

Dominion Motors Ltd. 

English Sewing Cotton Co. Ltd. 

Manufacturers Agencies (N.Z.) Ltd. 

United Kingdom Trade Commission. 

Wilkinson Swords Ltd. 

James Williamson & Son, Ltd. 

Children’s Outerwear Manufacturers 

C. B. Norwood Ltd. 

UNITED STATES OF AMERICA 
COURT 


Amos Soft Goods Ltd. 
Andrews & Beaven Ltd. 
Charles Begg & Co., Ltd. 
Robert A. Bell Ltd. 

Collier & Beale Ltd. 
Dishmaster (Wellington) Ltd. 
Dominion Motors Ltd. 
Doring Implement Supplies Ltd. 
fsquipment Ltd. 

Arthur W. Fisher Ltd. 
Home Products (N.Z.) Ltd. 
E. J. Hyams & Son, Ltd. 
1.B.M. World Trade Corporation 
Lane, Walker, Rudkin Ltd. 
Norge (N.Z.) Ltd. 

Raynish & Co., Ltd. 
Rothschild & Co., Ltd. 
Rural Aviation Ltd. 
Salmond & Spraggon Ltd. 
A. D. Singleton Ltd. 

Smith, James, Ltd. 


JAPANESE COURT 

EAST GERMAN COURT 
Prosthetic Processes Ltd. 

Bank of New Zealand 

Wattie Canneries Ltd. 

Leopard Brewery Ltd. 

General Motors (N.Z.) Ltd. 
Electronic Navigation Ltd. 
Hamilton Nimmo & Sons, Ltd. 
Metters (N.Z.) Ltd. 

Nestle Co. (N.Z.) Ltd. 

The Carousel 

W. D. & H. O. Wills (N.Z.) Ltd. 
Gurney Electric Co., Ltd. 
Robert Malcolm Ltd. 

A. D. Singleton Ltd. 

N.Z. Tanners’ Association 
Suckling Bros., Ltd. 

E. Goddard Ltd. 

Pea Electrical Industries of N.Z. 


CZECHOSLOVAKIAN COURT 
Hutcheson Wilson & Co. Ltd. 
Ltd. 
WEST GERMAN COURT 

A. M. Satterthwaite & Co., Ltd. 


YUGOSLAVIAN COURT 
Progress International Trade Ltd. 
Rosco Ice Cream (Wellington) Ltd. 


27A Holyoake, N. V. & Co., Ltd. 
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(Adjoining). N. V. Holyoake & Co., 
Ltd. 
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His Master’s Voice (N.Z.) Ltd. 


28A A. M. Satterthwaite & Co., Ltd. 


29? 
30 
31 


Singer Sewing Machine Co. 

Tip Top Ice Cream Co. (W’gton) Ltd. 
B.A.L.M. Paints (N.Z.), Ltd. 
Fletcher Industries Ltd. 


Post Office (Regional 
Dept.) 
Laminex Pty. Ltd. 


SWISS COURT 
Bernina Sewing Machine Co., Ltd. 
R. E. Keller 


Engineer’s 


CHILO REN 


36 
37 
38 
39 
49 
41 


SVe& 
Pronto Watch Co., Ltd. 


Robertson Reversible 
Machine Co., Ltd. (Elna) 


A. Wiener & Co., Ltd. 

Dental & Medical Supply Co., Ltd. 
Delmonte & Patience, Ltd. 
McKendrick Textiles Ltd. 

Ashley Wallpapers Ltd. 

Police Department 

Post Office 

McAlpine Refrigeration Ltd. 

N.Z. Industrial Gases Ltd. 


Sewinz 
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BROADCASTING: 


ENTERTAINMENT HALL 


UN COVERED EXMA/T/ON ARem 


Wright Stephenson & Co., Ltd. 
Empire Trading Co., Ltd. 
Ramset Fasteners (N.Z.) Ltd. 
Dishmaster (Wellington) Ltd. 
Singer Sewing Machine Co. 
L. J. Fisher & Co., Ltd. 
Norge (N.Z.) Ltd. 

Bank of New South Wales 
Plix Products Ltd. 

Furnishing Specialists Ltd. 
Rickstan Industries Ltd. 
Batavian Rubber Co., Ltd. 
Collins, L. T. P. 

Coca-Cola Export Corporation 
James Johnston Ltd. 
Electrolux Ltd. 


J. G. Marshall Ltd. 
Aluminium Distributors Ltd. 


A. W. Brown & Co. (WEST GER- 
MAN COURT) 
Croydon Motors Ltd. (WEST GER- 


MAN COURT) 


W. & R. Smallbone Ltd. (FRENCH 
COURT) 

Fitzgerald Bros. Motors Ltd. 
(FRENCH COURT) 


Seabrook, Fowlds Ltd. (FRENCH 
COURT) 
D. McL. Wallace Ltd. (FRENCH 
COURT) 
E. Fromer Ltd. (FRENCH COURT) 
Weldwell (N.Z.) Ltd. (FRENCH 
COURT) 
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Charles Begg & Co., Ltd. 


69 Howard Abbott (Mfg.), Ltd. 
70 Protection International Ltd. 
70A Spackman Engineering Co., Ltd. 


71 
72 
73 
74 


75 
76 


Doring Implement Supplies Ltd. 
Mason Bros. (Mesco) Ltd. 
CZECHOSLOVAKIAN COURT 


National Electrical & Engineering 
Co., Ltd 


Rex Caravan Supplies Ltd. 
Banno (N.Z.) Ltd. 


Foyer Dalgety & Co., Ltd. 


Showcase Adjoining 30 
Ltd 


Mezzanine Floor 


Metalum Co., 


Musical Novelties Ltd. 


St. James Tobacco Co. of N.Z., Ltd. 
J. N.Z. Mfg. Co., Ltd. 
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YOU CAN’T BE SURE 
UNTIL YOU’VE ASKED— 


Your overseas funds and securities may very well qualify for a No- 
Remittance Licence, and so bring you early delivery of a “Quality First’. 


MORRI 


or one of these other remarkably fine 
cars... 


M.G. 

VANDEN PLAS PRINCESS 
RILEY 
WOLSELEY 
ROLLS ROYCE 
BENTLEY 
PONTIAC 


Ask our staff at the Fair or call in to our showroom 
at 59 Courtenay Place. We will gladly assist you in every way. 


Don’t miss the fascinating cutaway For sheer, slim elegance, see our 
glamorous 


MORRIS MINI-MINOR De Luxe PONTIAC LAURENTIAN 


in the British Court. You'll see every 4-DOOR SEDAN 


constructional detail, see the astonishing in the U.S.A. Court. Here’s spirit and 
roominess that’s engineered into this bril- splendour—a unique blend of dignity 
liant and revolutionary car! See it now! and subtle refinement. 


SE 2 ME A 2 a a a a a a a ee a 


Invest your overseas funds in a car from: 


THE DOMINION MOTORS LIMITED 


Licensed Motor Vehicle Dealers 


Head Office: Courtenay Place, Wellington. And at Auckland, Christchurch 
and Timaru. Dealers everywhere. 
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The British Court 


Set a Sta nds rd 


Sumeting 


TWO-WAY TRADE 


Exhibit TEXTILES 
No. _—___— 
6 WOOL 
The Wool Export Group, 
Bradford. 
i3' COTTON 
BRIT. 
The Cotton Board, PRODUG, 
Manchester. Ss 
2 LINEN 
The Irish Linen Guild, 
Belfast. 
4 THREAD Set a Standard 
The English Sewing Cotton, 
Co., Lid., 
Manchester. 
Exhibit 
9 CARPETS io. ENGINEERING eee 
7 LOCOMOTIVES 
Carpet Trades, Ltd. The Locomotive and Allied Set a Standard 
Manfrs’. Assn., London. 
John Crossl A : : Z 
ohn Crossley and Son, Ltd 17 SHIPBUILDING Exhibit CERAMICS 
; a ae °. a emcee smal 
T. F. Firth and Sons, Ltd. Sian al Conference, uy TABLEWARE 
Selected Staffordshire 
Jas: Templeton and Go. Led. MOTOR VEHICLES Piece. 
19 C. B. Norwood, Ltd. ; ar r os 
‘ 20 Dominion Motors, Ltd. anufacturers’ Agencies, Ltd., 
| CHILDREN'S WEAR ‘devel badd! 
i z 18 CYCLES 
Bairnswear Raleigh Industries, Ltd., 15 SANITARYWARE 
" Ladybird " Nottingham. The British Sanitary Earthenware 
23 TOOLS Association, 
 Thermotex " Wilkinson Sword, Ltd. Stoke-on-Trent. 
SEE. BRITISH LINOLEUM, Exhibit 8 BRITISH TOYS, Exhibit 10 
ALSO BRITISH PETROLEUM, Exhibit 22 JAS. WILLIAMSON OF 
LANCASTER, Exhibit 21 
ALL INQUIRIES AT THE INFORMATION CENTRE — _— EXHIBIT 5 


THE UNITED KINGDOM MANUFACTURERS' AND NEW ZEALAND REPRESENTATIVES' 
ASSOCIATION, INCORPORATED, 


P.O. BOX 2286, WELLINGTON. 
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Living conditions in both New Zealand and Britain depend 
to a very high degree upon our capacity to export the product of 
our people's effort. In this necessity to export the substantial 
two-way trade between the countries has been built up over a 
century and more. 

Because Britain must maintain and indeed increase her 
exports, the United Kingdom Government is helping British 
industries to display their wares to the markets of the world. 

The British Court at this fair, however, is not a Government 
Court, although it has been helped by my Government. It is 
essentially a vigorous expression of the real interest of 

British firms and trading organisations in the New Zealand market. 

I welcome the international trade theme adopted for this 
fair and the opportunity it gives the New Zealand public to 
compare the products of other overseas suppliers with those of 
Britain. 

I wish the Wellington Show Association and all those 


instrumental in staging the fair every success. 


Freania [ammans Smee 


(Francis Cumming-Bruce) 
High Commissioner 
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Two-Way Trade Benefits 
Britain and New Zealand 


tee well-being of the peoples of both New Zealand and of 
Britain depends directly upon the success each has in selling 


the products they produce in overseas markets. 


The more 


Britain exports the more able she is to buy the goods New Zea- 
land offers her. The more New Zealand can export the more 


British goods she can afford to buy. 


The advantages of two- 


way trading between New Zealand and Britain are mutual, and 
it is the realisation of this truism which explains the adoption of 
the Lion and Kiwi symbol by British interests participating in 
Wellington’s International Trade Fair. 


New Zealand has for many 
years been the United Kingdom’s 
fourth largest supplier—behind 
the U.S.A., Canada and Aus- 
tralia. She supplies approxi- 
mately 40% of the butter, 60% 
of the cheese, a third of the wool, 
and over 80% of the mutton 
and lamb which the United 
Kingdom imports each year. 


On the other hand, New Zea- 
land in 1960 was_ Britain’s 
eighth largest export market be- 
hind U.S.A., Australia, Canada, 
West Germany, South Africa, 
India and Sweden, in that order. 


The following table shows 
New Zealand’s trade with her six 
largest export markets, and it 
will be noticed from this that the 
United Kingdom buys quite a 
lot more from than she sells to 
New Zealand each year. 


1960 
Exports Imports 
to from = Differ- 
(f.0.b.) (c.d.v.) ence 
United Kingdom 160 109 + 51 
UWiStA. 22 See aa. 3S 26 + 12 
Erance Ges. 2:5. cese- oe) 2 + 18 
Australia ee ene LS 45 — $2 
Germany He ee. tlh 8 + 3 
Japan tee Pete Se 9 7 + 2 
Others a1. a2 «a. ol 55 — 4 
$()2 252 + 50 


£N.Z. Millions. N.Z. 
Statistics. 


Department of 


In 1960 Britain sold to Com- 
monwealth countries 42% of her 
total exports, and this figure has 


remained 
the last 


relatively static over 
few years. 9% of 
Britain’s exports went to the 
U.S.A. in 1960 and 26% to 
Europe. Both these figures have 
shown substantial increases over 
the past few years. It is essential 
for Britain to increase her 
exports to the markets of 
the world, essential for her 
own living standards and essen- 
tial for her Commonwealth 
suppliers. To do this Britain 
relies upon the skill and in- 
ventiveness of her industries. 


BRITISH vehicles have built up a high reputation overseas and have been an 

important factor in her overseas trade. The all-purpose utility shown here 

negotiating a river bed in British Guiana has gained a world-wide name for 

its many uses on the land, in industry, and where roads are bad or non- 
existent. 


NEW ZEALAND INTERNATIONAL TRADE FAIR 


4| 


England has a charm of its ewn which attracts tourists throughout the year from all paris of the 
Here is one scene in peaceful Devon, showing New Bridge over the River Dart. 


Some indication of the achieve- 
ments of Britain’s heavy engi- 
neering industries is given by the 
exhibits of the shipbuilding and 
locomotive industries ; the 
quality that results from many 
generations of craftsmen can be 
seen in the exhibits of the pottery, 
wool and _ carpet industries; 
while in cotton can be seen the 
results of extensive modernisation 
of one of England’s oldest tradi- 


tional exporting industries. 


In a world of highly-competi- 
tive trading the achievements of 
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British industry have been grati- 
fying. It has meant revolution- 
ary changes in the direction of 
economic development—25% _ of 
all Britain’s exports today were 
not even made ten years ago; tex- 
tile exports which once comprised 
50% of Britain’s total exports are 
now only 3%; the engineering 
industries now employ almost 4 
million people compared with 
2 million in 1939, and engineer- 
ing exports represent 40% of 


Britain’s annual exports. 
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Promoting 


TWO-WAY TRADE 


Noeline Mann 
will be happy to explain... 


Noeline Mann—BP hostess at the N.Z. Industries 
Fair—extends a warm welcome to all visitors to 
the novel and fascinating BP Court. In our photo- 
graph Noeline holds a model of the Court which 
was specially designed in London and compre- 
hensively covers all aspects of oil exploration, 
distribution and marketing. 


BP (NEW ZEALAND) LIMITED 
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** Crestaline “ Vinyl 
Flooring 


"' Crestalux " Vinyl 
Floor Tiles 


" Sandran " Rotogravure 
Vinyl Flooring 


" Lionide " P.V.C. Upholstery 
Leathercloths 


" Muralionide " P.V.C. Wall 


Coverings 


"Lion" Table Oil 


Baize 


" Dadolin " Dado Oil 


Baize 


" Liontred " P.V.C. Filled 
Stair Nosings | 


New Zealand Agents: 


NAT WOODS & CO., LTD. 
P.O. Box 550, Christchurch; P.O. Box 1480, Auckland; and at Wellington and Dunedin. 


JAS. WILLIAMSON & SON LTD. 
WILLIAMSON-SANDURA, LTD., LANCASTER, ENGLAND 


TWO-WAY TRADE 
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United Kingdom Share of 
the New Zealand Market 


HE continuing decline in the share of New Zealand’s imported require- 
ments being obtained from U.K. suppliers is shown by the following 


summary:— 


Direction of New Zealand’s Exports: 


United Kingdom 


Australia... 


1957 % 1958 % 


162.1 (58.6) 139.1 (55.6) 
10.1 ( 3.6) 10.2 ( 4.1) 
21.7 (7.8) 36.5 (14.6) 
78(28) 55 (22) 

74.9 (27.0) 58.9 (23.5) 


276.6 250.2 


Suppliers of New Zealand’s Imports: 


United Kingdom 


Australia. _..... 
Lh. Sar 
Japan ..... 
Others _...... 


Total 


124.5 (51.4) 132.8 (52.5) 
45.9 (173) 43.7 (17.3) 
20.5 ( 7.8) 17.2 ( 68) 
92 ( 8) 28 1.1) 
59.3 (22.7) 56.3 (22.3) 


261.7 252.8 


(£N.Z. Millions) 
Imports c.d.v. 
Exports f.o.b.: 


1953 


165.6 
10.9 
43.0 

6.7 
67.4 


293.6 


96.9 
37.1 
16.7 

3.6 
50.8 


205.1 


% 


(56.4) 
( 43) 
(14.6) 
( 2.3) 
(22.9) 


(47.3 
(18.1 
( 8.3 
pay 
(24.6) 


1960 %o 


160.3 (53.0) 
13.5 ( 4.5) 
38.5 (12.7) 
8.9 ( 2.9) 
81.4 (26.9) 


302.5 


109.6 (43.5) 
45.4 (18.0) 
26.2 (10.4) 
7270 25) 
63.4 (25.3) 


251.8 


New Zealand Fourth Largest Supplier to U.K. 


N*™ Zealand’s position as the fourth largest supplier of imports into the United Kingdom has been maintained over 


recent years. The relative position of the six largest suppliers of United Kingdom imports is given by the follow- 


ing table compiled from the United Kingdom Trade and Navigation Accounts:— 


£mil. £mil. Emil. Emil. 
1957 1958 1959 Jan.-Oct. 1960 

ee se, eee Apa (Gea lo ee, Ge Sou) UeeA.- Ge ae ee Bie MERA ee ee 458 
oA. ace sae $290 Canada anc — sm 308 Coady “sc se ease Sl2 Kawida 2. cen am 309 
3. AMSA nck a: 248 Australia 9 wu 19D. Australia ... ac sas 223 Australia 9 we sun 166 
4. New Zealand _...... 183. New Zealand _...... 160 New Zealand _...... 183. New Zealand __...... 158 
. Wig mses ww. 157 Netherlands __..... _..... 159 Netherlands _....... _....... 160 Netherlands _...... _..... 151 
6. Sweden... a... iy india, ee 139 West. Germany ...... 144 West. Germany ..... 150 


NEW ZEALAND INTERNATIONAL TRADE FAIR 


New Zealand Taking Less From U.K. 


On the other hand as an export market for United Kingdom goods, New Zealand has lost the sixth position she 
occupied up to 1958, and her relative position is shown by the following summary, again compiled from United King- 


dom statistics:— 


1957 1958 1959 
In US2ZL 3 Se See Lets kt ae 22: DSA ew 2 
2. Australia 2.0.0 x. 230 . Aastralia i Oe. one 239 . Australia: o 52: 
3. Canada on. nx 195 €anadaw 00. 2.. 0c. 183. Canada | Ln 2 
*, Tags... koe aks 176 Sth; Africa “ucG2 =. FSG) 2 Yadia 28-2 
5. Sth. Africa... 17S: - India (te 160 Sth. Africa... 
6. New Zealand _...... 140 New Zealand ___....... 128 West. Germany 
7. Netherlands _..... 117 West. Germany _..... 123 Netherlands _...... 
8. Sweden an. ocx lll  Swedew ee SS. 104 Sweden ...... _...... 
9. West. Germany 105 Netherlands _...... _...... 98 New Zealand ..... 
10. France 0. ne 88 , Denmark: © 6. Gs 77. Denmark = a... 
11. Denmark ___. ....... So Proce." 2... ia 71>) Begmee ti’ 2 
12. Belgium _...... _...... TO DUPWOG co ee Saks 66. itive = 1). 2. 
13. Norway ......_...... ik tee. PCA eo oe. 66 


1960 

S60 -Belernia as secs 61 
223: Amstralia 92 an sun 259 
POT RRS es eee See 322 
Ded NARA? cn cnt coms 233 
149 West. Germany _..... 159 
$42 Sth. “Africa on aun 153 
PI ERR cc iasece laste 150 
112 Sweden... pe | Sat 131 
97 New Zealand _....... 120 
88 Netherlands _....... _ ...... 115 
a2 Deseark ce es 89 
12 RRA ge Mess, Chie 87 
Weaee to. el! ee 87 
IOTWAY» “ac. oes 71 


The table immediately above reflects the decreasing proportion of her total imported requirements that New Zea- 
land has recently been obtaining from the United Kingdom. The proportion of New Zealand’s imports supplied by the 
United Kingdom in 1956 was 53.7%, in 1957 51.4% and in 1958 52.5%. 


Fair On Site Of “ Jam-tin Gully” 


: | ee years past the area 

at John Street has 
been a foul-smelling, un- 
sightly rubbish tip known as 
Jam Tin Gully. The Associa- 
tion, with your help, will 
convert this public eyesore 
into the finest Exhibition and 
playing grounds in the 


Dominion.” 


So stated the prospectus issued 
by the Wellington Show Associa- 
tion in 1928 when it offered de- 
bentures to achieve its commend- 
able aims. The Association had 
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acquired 13 acres of land at 
John Street and had prepared 
plans for the Show Buildings, the 
initial scheme being to provide 
120,000 sq. ft. of space in time 
for the 1928 Winter Show. 


The prospectus added that 
when the building was not in use 
for exhibition purposes it would 
provide several indoor tennis 
courts or bowling greens and 
would have a dance floor four 
times the size of the Wellington 
Town Hall. It predicted that the 
building would become the recog- 
nised home of “indoor tennis, 
bowling, skating, boxing, dancing, 


and all kinds of athletic games 
and sports.” 


Since those days even more has 
been achieved than was originally 
planned, though the winter uses 
of the buildings have been 
slightly different from what was 
stated in the prospectus. The 
Show Buildings have proved a 
magnificent asset to the city and 
the whole area has become an at- 


tractive centre for a variety of in- 


terests. Innumerable spectacular 
exhibitions have been staged, cli- 
maxed now by the First Inter- 
national Trade Fair 33 years 
after the issue of the prospectus. 
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STAND 22 


me 
13807-UNst Okey | DAYSTROM | | 


sd 


| LONG KNOWN THE WORLD OVER AS PIONEERS IN THE MANUFACTURE | 
OF ELECTRONIC EQUIPMENT IN KIT FORM. | 


USED IN NEW ZEALAND FOR SEVERAL YEARS BY GOVERNMENT DEPARTMENTS, | 
RADIO AMATEURS, AUDIOPHILES AND GENERAL EXPERIMENTERS. f 


NOW FOR THE FIRST TIME ON VIEW TO THE PUBLIC THE DETAILS OF HOW i 
SIMPLE THESE KITS ARE TO ASSEMBLE—A SCHOOL BOY CAN DO IT—IN FACT |, 
ONLY ELEMENTARY KNOWLEDGE IS REQUIRED AS INSTRUCTIONS ARE SO CLEAR || 
| AND FULL. 


Everything is supplied and when instrument or other equipment is assembled || 
it goes—first time—every time. | 


On show are some only of the vast range of equipment available. \ 


For further information please ask for and fill out a request slip, when full details will be sent to you. 


Equipment is conservatively rated and will accomplish all that is claimed of it. 


If your hobby is radio, audio, listening to records, experimenter, marine or 


| what have you— is for YOU. 


Also shown is a range of Hardware for the Radio Industry by 


GENERAL ELECTRONICS H 
OF U.S.A. 


Limited supplies only are available and orders can be left for supply after the Fair. 


| Also shown are T.V. aerial accessories by TELCO of U.S.A. Ask your dealer | 
who installs your aerial to use TELCO T.V. accessories. i] 


ALL FROM SOLE N.Z. AGENTS 


P. H. ROTHSCHILD & Co. LTD 


P.O. BOX 170 LOWER HUTT 83 PRETORIA STREET 
TELEGRAMS ““FRANDS” TELEPHONE 63-581 
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H.M.V.S PROGRESS IN THE 
FIELD OF MANUFACTURE 


IS Master’s Voice trade mark de- 

picting the dog, “Little Nip- 
per,” listening to a gramophone is 
well known throughout the world and 
has become to those millions of people 
who own and operate ‘“‘ His Master’s 
Voice’? products a true symbol of 
quality. This truly British world-wide 
organisation has been and is the leader 
in many fields of endeavour including 


gramophone recordings, radio and 
television, maintaining extensive elec- 
tronic and _ recording laboratories 


whose sole aim is to scientifically im- 
prove the quality, dependability and 
design of existing and new H.M.V. 
products. 


“His Master’s Voice” in New Zea- 
land are fortunate in having the back- 
ing of such highly qualified scientists 
employed by our parent Company to 
guide them in the manufacture of 
H.M.V. products in this country, and 
as a result these products are in keep- 
ing with the standards approved by 
H.M.V. outlets overseas. 


Particular attention has been paid 
to the needs of the houseproud house- 
wife and this is reflected in the ap- 
pearance, quality and above all the 
dependability of H.M.V. Re‘rigera- 
tors, Washing Machines, Electrical 
Tumble Clothes Dryers, radios, radio- 
grams and television sets all of which 
are available to the New Zealand 
public. 


The latest H.M.V. product to be 
offered to the New Zealand housewife 
is the fully automatic washing machine 
which has been designed to take any 
remaining drudgery out of laundry 
work. This modern washing machine 
has been particularly well received 
overseas and its introduction into this 
country will show that the New Zea- 


land standard of washing machine 
manufacture is comparable with that 
of any similar machines produced 
overseas. 


In no other field of manufacture in 
New Zealand has greater progress 
been made than in the production of 
household refrigerators. The quality, 
dependability and appearance of these 
H.M.V. products which have now be- 
come a necessity in every household 
can only be described as outstanding. 
There is a model to meet every need 
within a price range that all can af- 
ford. 


Particular attention is directed to 
the dual temperature refrigerators 
which incorporate a large deep freeze 
section along with a copious space for 
everyday domestic use. The deep 
freeze compartment enables the house- 
wife to store foodstuffs such as meats, 
frozen vegetables, sea foods, etc., for 
lengthy periods without fear of de- 
terioration. 


Television having become estab- 
lished in our country, prospective pur- 
chasers are fortunate that the H.M.V. 
television receivers now available to 
them embody all the latest modern 
techniques known in television re- 
ceiver construction. H.M.V. were un- 
doubtedly the pioneers in this modern 
means of entertainment and _ their 
many years of experience in the field 
are now available for your pleasure. 


The above remarks also apply to 
radio and radio-gramophones bearing 
the H M.V. trade mark and we spec- 
ially mention our latest fully stereo- 
phonic ‘Florida’ model _ radio- 
gramophone which incorporates full 
stereophonic sound giving true-to-life 
reproduction of your favourite re- 


cordings or radio broadcast 


grammes. 


pro- 


The cabinet design of this unique 
instrument is pleasing to the eye and 
will harmonise with any type or shade 
of furnishings in your home. This set 
can truly be described as the “ Gift 
that will keep on giving.” 


His Master’s Voice have been as- 
sociated with gramophone recordings 
since the time when Thomas Edison 
first made this great gift to the world. 
It is safe to say that recordings bear- 
ing the H.M.V. or their associated 
labels will be found in many millions 
of homes throughout the world. 


Although many formidable opposi- 
tion Recording Companies have, over 
the past few years, also entered into 
this field of entertainment His Mas- 
ter’s Voice and their associate Com- 
panies are still the leaders and record- 
ings produced by the organisation are 
considered to be the Hall Mark of 
Quality. 


On Stand 28 you will have an op- 
portunity of inspecting the products 
bearing the Dog Trade mark, all of 
which have been manufactured in New 
Zealand. 


For your pleasure, comfort and en- 
tertainment you, your family or 
friends are most cordially invited to 
pay a visit to our exhibition where 
representatives of the H.M.V. organ- 
isation will be glad to supply any in- 
formation you may desire. 


A visit will confirm our boast, made 
in all modesty, that H.M.V. in New 
Zealand are playing their full part in 
promoting the secondary industries of 
our beautiful country. 
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Trade With Czechoslovakia 


New Zealand's 
Exports 
Continue to 


Rise 


6 acum has been a striking in- 

New 

Czechoslovakia in 

with the 
in New 


crease in Zealand’s 
trade 


recent years, 


with 
balance 
Zealand’s 


favour. The following table gives 


very much 


the figures for the last seven 


years: 
Imports Exports to 
toN.Z. Czechoslovakia 
£ & 
1954 160,000 275,000 
1955 240,000 435,000 
1956 380,000 1,000,000 
1957 500,000 1,050,000 
1958 405,000 1,300,000 
1959 295,000 1,450,000 
1960 610,000 2,100,000 
The figures for exports to 
Czechoslovakia do not include 
substantial quantities of New 


Zealand meat and other primary 
produce which were sold through 
the London market. 


Czechoslovakian trade authori- 
ties say that New Zealand has 
traditionally been a trader with 
them since long before the war. 
At present New Zealand mainly 


THIS "Elka" design coffee set won first prize at the Brussells International 
Fair. Modern designs are a feature of the fine Bohemian china exported by 
Czechoslovakia Ceramics Foreign Trade Corporation, Prague. 


* 


sells wool to the Czechs, but the 
could be 
panded to other primary pro- 
ducts, such as meat and butter 


market readily ex- 


which the country now imports 


from west European 
countries. Substantial quantities 


of chilled meat are bought from 


mainly 


the Argentine. 


An increase in Czechoslovakia’s 
purchases from New Zealand is 
restricted by New Zealand’s 
limited buying. It is hoped that 
the International Trade Fair will 
stimulate New Zealand’s pur- 
chases and enable the Czechs to 
extend their imports from New 
Zealand. 


Among the products which 


Czechoslovakia is offering to 


New Zealand are: 
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® Factory machinery, machine 
tools, agricultural machinery, 
motor cars. 


© Crystalware, especially Bo- 
hemian lead crystal, costume 
material 


lengths, 


jewellery, 
such as poplin for shirts, 
manchester for _ trousers, 
printed cottons, handker- 
chiefs, goods, hoods 
for ladies’ hats, and heavy 
fabrics, such as tapestry and 


moquettes. 


linen 


A full range of the country’s 
products cannot be shown at the 
International Trade Fair, and 
the Czech Government is hope- 
ful that businessmen will be en- 
couraged to visit Czechoslovakia 
themselves and see the wide 
variety of goods that is avail- 
able for export to New Zealand. 


49 


FABRICS are a feature of Czecho- 


slovakia's exports. Here a model 
wears a spring dress made of light 
woollen material. The outfit is com- 
pleted with a light woollen hand- 
made hat. These 


exported by Centrotex Foreign Trade 


products are 


Corporation, Prague. 


State Firms Handle 


Foreign ‘Trade 


* Czechoslovakia almost all means of production and hence 
almost the whole production is either in the hands of the entire 
society, or of co-operatives. It is, therefore, necessary that produc- 
tion, construction, consumption, as well as all constituent parts 
of economic development be planned on a nation-wide basis. 


The state monopoly of foreign 
trade is a natural and insepar- 
able part of the and 
economic system of the Czecho- 
slovak Socialist Republic. Being 
a part of the general process of 


social 


economic development it cannot 
be exposed to uncontrolled in- 
fluences of the market forces and 
conflicting interests of individuals 
or private enterprises, but must 
be also planned. The foreign 
trade plan is part and parcel of 
the nation-wide plan of develop- 
ment of Czechoslovak national 
economy. 


Views are expressed occasion- 
ally that if Czechoslovak foreign 
.trade did not operate under the 


system of plan and state mon- 
opoly, foreign exporters could 
export to Czechoslovakia larger 
quantities of merchandise, and 
that in practice the planning of 
foreign trade is a cause of restric- 


tions of trade and of import. 
This incorrect view emanates 
from misinterpretation of the 


system of planning and could 
bring about misunderstanding. 


The aims of, as well as the re- 
sults achieved by the planning of 
Czechoslovak national economy 
are a permanent growth both in 
production and consumption in 
Czechoslovakia. ‘The plan, rely- 
ing on a Steadily-rising produc- 
tivity of labour, provides all 
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Blown, plain and decorated glass for 
domestic use, lead crystal, Jablonec 


crystal ware and pressed glass, chan- 
deliers, illuminating glass, flat glass, 
bottles and packing glass, technical 
and laboratory glass. 


GY 
MADE IN CZECH® 


Visit our Stand 


at the Trade Fair. 


GLASSEXPORT 


CZECHOSLOVAKIA 
New Zealand Representative: 


Chas. Weinstein, Ford Building, Courtenay Pl., 
Wellingion 
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CENTROTE X 


FOREIGN TRADE CORPORATION IMPORTERS AND EXPORTERS OF TEXTILE AND LEATHER 
GOODS. TR. DUKELSKYCH HRDINU 530, PRAHA 7 P.O.B., 7970 CZECHSLOVAKIA. 


We export: Cotton Goods, Handkerchiefs, Linen Goods, Worsted Yarn, Woollens 
and Worsteds, Furnishing Tapestries, Plushes and Astrakhans, Carpets 
and Blankets, Cotton Prints, Silk and Rayon Fabrics, Scarves and 
Squares, Wear and Underwear, Hats, Fezcaps, Berets, Hosiery and 
Knitwear, Socks, Stockings, Gloves, Ribbons and Braids, Laces and 
Tulles, Cotton, Sewing Threads, Shoes, Felts, Technical Textiles, 
Artificial Leather, Furs. 
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necessary and basic proportions 
for a continuous growth in both 
economics and standard of living 
of the country’s population. This 
steady and rapid rate of develop- 
ment of production and _ con- 
sumption calls for a permanent 
increase in imports, as well as in 
exports. 


The growth in 
Czechoslovak industrial produc- 


permanent 


tion, representing today roughly 
a quadruple of the pre-war level 
is well known. It is, however, a 
less known fact that there is a 
direct connection between the 
development of Czechoslovak 
economy and growth in foreign 
trade and that the permanent 


growth in Czechoslovak produc- 


tion is accompanied by a steady 
increase in Czechoslovak foreign 
trade. 


Average annual increase dur- 
ing 1953-1959: 


Industrial — production in 


Czechoslovakia (approx.) 


Czechoslovak Imports 


9.5% 


(approx.) 10.7% 
Czechoslovak exports 
(approx.) 9.7% 
During the period under re- 
view Czechoslovak imports have 
more than doubled. 


Development of foreign trade 
according to plan requires that 
the basic proportions of the plan 
be strictly observed—namely, the 
planned ratio between produc- 


tion, consumption and capital 


investment, between industrial 
production and output as well as 
imports of raw materials, and 
last but not least, the proportions 


between imports and exports. 


It cannot, therefore, be ex- 
pected that a permanent increase 
in import would be possible, for 
disturbing _ the 
balance between import and the 


payment 


example, — by 
possibilities derived 
from export. Such fluctuations 
do occasionally occur in other 
countries and the subsequent dis- 
proportions are necessarily fol- 
lowed by efforts on the part of 
the country concerned to regain 


balance. A period of higher im- 


ports is regularly followed by a 
period of restricted imports, and 


slovakia. 


It was first held in 1958. 


“ . . az 


More than a million persons attend the annual international engineering trade fair held at Brno, Czecho- 
Engineering conferences are held in conjunction with the fair. 


This 


general view of the main part of the fair shows the principal pavilion on the right at the back. 
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Toys, Sporting Goods, 

Pencils and Office Supplies, 

Fancy Leather Ware and Hygienic and 
Surgical Rubber Goods, 


Tailor's Supplies, 

Fancy Goods of all kinds, 

Artificial Flowers and Buttons. 

Supplies for Shoemakers and other Smallware 
and Outfitting Articles. 


Exported bv: 
Jungmannova, 34, Praha, Czechoslovakia. 
) Pragoexport New Zealand Representative: 
L. FRIEDLANDER, 137, White's Line East, Lower Hutt. 
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QOS SL 1 A a a a a a a a a a a a a a 


The World Known Musical Instruments 


LIGNATONE 


PIANOS BY 


PETROF 
WEINBACH 
Roster 


SCHOLZE 
FIBICH 


YOU CAN SEE THEM AT THE CZECHOSLOVAK EXPOSITION 


STAND LiGNA 


Foreign Trade Corporation 


41 Vodickova Praha ] Czechoslovakia 


4 MU SM A ME ME a 2 ee a a ee a a ee 2 a ED 2 0 2 2 a 2 2 2 2 ee a ee a ee 2 ae a2 
S MF LE SM 2 A A A a a a A mY 2 ee a a Be a ee A a 2 0 A a ee ee a 


aw A TTT mae 
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CZECHOSLOVAK FOREIGN 


ARTIA 


Foreign Trade Corporation for Import and Export 
of Commodities, 


30, Ve Smeckach, Praha, |}. 
Books, journals, music, gramophone records, folk 


art objects, Bohemian garnets, synthetic semi-prec- 
ious stones. 


CENTROTEX 


Foreign Trade Corporation, Importers and 
Exporters of Textile and Leather Goods, 


47, Tr. Dukelskych hrdinu, Praha, 7. 


Cotton goods, handkerchiefs, linen goods, worsted 
yarn, woollens and worsteds, furnishing tapestries, 
plushes and astrakhans, carpets and_ blankets, 
cotton prints, silk and rayon fabrics, scarves and 
squares, wear and underwear, hats, fezcaps, berets, 
hosiery and knitwear, socks, stockings, gloves, rib- 
bons and braids, laces and tulles, cotton yarns and 
sewing threads, shoes, felts, technical textile, arti- 
ficial leather, furs. 


JABLONEX 


Foreign Trade Corporation for Export of 
Jablonec Articles, 
12, Gottwaldova, Jablonec nad Nisou. 


Beads. glass jewellery, glass buttons, imitation 


stones, metal jewellery, Christmas tree ornaments. 


CZECHOSLOVAK 
CERAMICS 


Foreign Trade Corporation for the Export and 
Import of Ceramic Ware, 


1, V Jame, Praha, |. 


Cast basalt, wall and floor tiles, sanitary ceramics, 
china and earthenware. 


LIGNA 


Foreign Trade Corporation for Export and Import 
of Timber and Products of the Woodworking and 
Paper Industries, 


41, Vodickova, Praha, |. 


Brass and woodwind instruments LIGNOTONE, 

string instruments LIGNATONE, mouth organs 

LIGNATONE, piano accordions LIGNATONE, 

pianos: PETROF, WEINBACH, SCHOLZE, 

ROSLER, FIBICH. Organs: RIEGER-KLOSS. Har- 

moniums: PETROF. 

Sole sellers: 

Piano, PETROF: Auckland—Messrs. British and 
Foreign Piano Co., Ltd., 17 Strand Arcade, 
Queen Street, Auckland, C, |. 

New Zealand, except Auckland—Messrs. 
Beverley, Bruce and Goldie, 378 Queen 
Street, Auckland. 

Piano, WEINBACH: Messrs. Hamilton Nimmo and 
Sons, Ltd., 89 Willis Street, Wellington. 

Piano, SCHOLZE: For the whole of New Zealand— 
Messrs. Beverley, Bruce and Goldie, 378 
Queen Street, Auckland. 

Piano, ROSLER: Direct Importers, Ltd., Box 72, 
Hastings. 

Fiano, FIBICH: Mtsical Specialities, Ltd., Regant 
Chambers Buildings, 94 Federal Street, 
Auckland. 
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MOTOKOV 


Foreign Trade Corporation for Import and Export 
of Vehicles and Light Engineering Products, 


47, Tr. Duke'skych hrdinu, Praha, 7. 


Fassenger motor cars, utility cars—delivery vans, 
station wagons, ambulances—lorries, special cars, 
buses, motor-cycles, bicycles, bicycle parts, Elec- 
trical and mechanical equipment for motor ve- 
hicles, chains for engines and industry, tractors 
and agricultural machines, workshop equipment, 
artisans handtools, equipment for large kitchens 
and kousehold kitchens, equipment for foodstuff 
shops and industry, tyres, flat and V-belts, storage 
battery cabinets, technical accessories of rubber, 
plastic and asbestos, enamel-ware and baths, en- 
amelled cast-iron sanitary equipment. 


PRAGOEXPORT 


Foreign Trade Corporation for Export and Import 
of Smallware and Outfitting Articles, 


34, Jungmannova, Praha, |. 


Toys, rubber goods, sport articles, pencils of all 


kinds 
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TRADE CORPORATIONS 


GLASSEXPORT 


Foreign Trade Corporation for Export of Glass, 


52, Stalinova, Liberec. 


Blown, plain and decorated glass for domestic use, 
lead crystal, Jablonec crystal ware and pressed 
glass, chandeliers, illuminating glass, flat glass, 
bottles and packing glass, technical and laboratory 
glass. 


STROJIMPORT 


Foreign Trade Corporation for Import and Export 
of Machines and Industrial Plants. 


|, Vaclavske nam., Praha, |. 


Lathes, boring machines, precision instruments 
gauges. 


a7 


in trade is 


the annual increase 
either very unstable or almost 
nil, the average growth in im- 


ports being, in any case, lower 
than in Czechoslovakia. 


A plan ensuring permanent 
rise in trade naturally precludes 


eR 


e 


< 


Czech 


“ :. 
wr he 


periods of decline in imports, as 
well as excessive rise in demand, 
boom-periods of capital invest- 
ment or consumption, etc. 
Planned economy prevents specu- 
lation with  artificially-created 
fluctuations. Responsible business 


oslovakia has good reasen to be proud of its lovely women, 


Here a model wears a 


fine metal necklace of fancy shape with a special stone, chatons, and 
crystal baguettes, and earrings to match. The jewellery is exported 


by Jablonex. 


The material of the frock is guipure all-over lace—a 


luxurious textile fashionable for evening dresses and _ blouses. 
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partners do not regard such 
trade fluctuations as favourable 
and prefer to establish business 
contacts guaranteeing _ stability 
and offering prospects of perm- 
anent growth both of economic 


and commercial capacity. 


Czechoslovak foreign trade is 
concentrated in about twenty 
large trade organisations 
exclusive right to transact busi- 
ness with abroad. This organiza- 
tion of state monopoly of foreign 
trade makes it possible to con- 


duct foreign trade in agreement 


with 


with the state plan, and consider- 
ably facilitates the contact of 
interested business partners with 
Czechoslovak market. This coun- 
trys partners are not compelled 
to seek arduously suitable busi- 
ness connections because they are 
acquainted with the wide range 
of goods both imported and ex- 
ported by this country through 
Czecho- 


slovak foreign trade corporations. 


the intermediary of 


These corporations are both 
legally as well as economically 
entirely independent units which 
make their own decision about 
all import and export trans- 
actions under the foreign trade 
plan, and are not bound by any 
import licences and foreign ex- 
change permits. Their size and 
own assets represent a guarantee 
to customers that all commit- 
ments arising from contracts con- 
cluded will be met accurately. As 
provided by law, the Czecho- 
slovak State Bank effects pay- 
ments abroad upon the order of 
these corporations without any 


further permission. 


SEE 


XeroX and‘Multilith equipment ~» acon 


A fast, economical method of producing 
all the varied forms used in the conduct 


of a business, with commercial quality at 
savings of 40% to 60%. 


Xerography 


Xerography is a process for transferring the 
image of an original documeit on to the 
master from which the ‘Multilith’ machine 
prints. Text or drawings can be put on to a 
master in three minutes at a cost of only 4d., 
without the need for either retyping or for 
expensive photographic plate-making. 


“Multilith’ 


The ‘Multilith’ Offset Duplicator is widely 
used throughout industry, commerce, and the 
public service, for the production of stationery, 
sales literature, instruction manuals, booklets 
—in short, every class of commercial printed 
matter. It is also widely used for ‘ Systems 
Duplicating’, the new concept for the stream- 
lining of business paper-work procedures 
by means of newly-evolved duplicating 
techniques. 


Cutting costs 


is our business 


Stand 18 


On Display At EQUIPMENT LIMITED US.A. Court. 
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THE MODERN 
INTERNATIONAL 
FUEL 
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| 
| SEE THE NEW APPLIANCES | 
; ON OUR STAND No. 24A | 
! They really are "fabulous" : 


WELLINGTON GAS COMPANY LTD. 
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The Changing Economy 


Of Australia 


ey the past 15 years Australia has ceased to be purely a vast 
emporium of rural products, a grower of wool and wheat for 
the world, and has become a manufacturing country as well. 


Secondary industries are now 
finding and winning markets 
abroad. Australian-made motor 
cars and petroleum products, 
builders’ hardware and farm im- 
plements are taking their place 
with the long-established wool 
and canned fruit, wheat and 
dairy products in world trade. 

The proximity of Australia to 


the commercial centres of Asia— 
particularly South-East Asia— 
offers Australian traders a com- 
mercial and natural market. She 
is still, however, keenly interested 
in New Zealand. Australia can 
compete with the U.S.A. and 
Canada for the Japanese coal 
market, and it is estimated that 
by 1965 Japan will be requiring 
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three million tons of Australian 
coking coal annually. Australian 
products and goods are going in 
increasing quantities to India, 
Malaya, Singapore, Hong Kong, 
Tokyo and other Asian markets. 


ONE of Australia's most powerful 
industrial Part of Broken 
Hill Pty.'s organisation at Newcastle, 
104 miles north from Sydney. The 


more 


concerns: 


company's steelworks produce 


than 1,000,000 


steel annually. 


tons of high-grade 
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Australia’s great rural indus- 
tries still provide most of ex- 
port revenue, making up more 
than 80 per cent of the export 
trade, with wool by far the lar- 
gest export commodity and the 
most well known. A significant 
role in the export scheme is 
played by Australia’s live-stock 
—sheep (153 million), beef cattle 
(114 million), dairy cattle (5 
million), and pigs (14 million). 
Wheat is the most important 
crop and Australia is one of the 
world’s four largest exporters of 
this grain. Other important ex- 
ports of primary products include 
sugar, asbestos, chilled meat, 
rice, barley, oats, dried fruit, and 
wine. 


Altogether, exports from rural 
and mining sources earned Aus- 
tralia almost £A700 million in 


£09. 


The Federal Government’s ac- 
tivity in helping Australian pro- 


THE 


ducers find new markets abroad 
and gain access to them has been 
marked in recent years. This has 
been done largely by means of 
organised export drives and a 
constant probing into other mar- 
kets besides the traditional field 
of the United Kingdom. There is 
a vigorous and wide-spread sys- 
tem of ‘Trade Commissioners and 
Correspondents in 33 overseas 
posts. Trade missions which in- 
clude representatives of leading 
producers and manufacturers fre- 
quently visit markets abroad to 
establish first-hand contact with 
buyers and to investigate their 
special needs. Ships are chartered 
to show floating exhibitions of 
Australian products and manufac- 
tured goods to the people of other 
countries. 


The Government also as- 
sists in establishing markets 
and stimulating new ones by 
taking a leading part in in- 


DIAC 


‘ i ‘ . 
ternational negotiations to 


liberalise trade and open up 
new avenues of commerce to 
Australian producers. 


The great surge of secondary 
industries is gathering in scope 
and volume. Australian industry 
is turning out jet engines, motor 
vehicles, synthetic fibres, elec- 
tronic equipment, petro-chemicals 
and other specialised modern 
manufactures as busily as it is 
producing commoner needs of the 
nation: clothing, hardware, plas- 
tics, food, drugs, and electrical 
appliances. 


More than £A200 million a 
year are being spent on land, new 
factories, and equipment, and in 
1958-59 the gross value of the 
goods produced by the country’s 
54,500 factories had reached a re- 
cord total of more than £A4} 
thousand million a year, a volume 
of production nearly three times 


that of 1939. 


INTERNATIONAL 
RESTAURANT 


IN THE HEART OF THE CITY, AT 83 WILLIS STREET 


oe 


starlight 


ourite rendezvous. A 


DINE and DANCE 


from 


MONDAY TO SATURDAY 


Enjoy the air-conditioned comfort and the 


atmosphere of Wellington's fav- 


la carte menu trom 


A p.m. includes fine Continental foods. 


GASBORD LUNCHEONS, NOON to 2 P.M. 
See you at the ZODIAC, Phone 40-830 
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IN spite of the swing to industry post-war, agriculture is still an important part of the Yugoslav economy. Here a girl 


in the national costume is seen working at a co-operative farm. 


Swift Industrialisation 
Of Yugoslavia 


il aes between Yugoslavia and New Zealand has grown 
considerably in the last few years, but the balance has been 
very much in New Zealand’s favour. Yugoslavia hopes that the 
International Trade Fair in Wellington will help to bring about 


a better balance. 


Before the war Yugoslavia was 
under-developed, 


economically 
with 75 per cent of the popula- 


64 


tion engaged in agriculture. A 
swift process of industrialisation 
has changed her economic pat- 
tern, and today only 50 per cent 


of the population is employed 
agriculturally. 


This economic surge forward, 
and the new structure of the 
Yugoslav economy, have deter- 
mined the role and position of 
foreign trade in Yugoslavia. Im- 
ports and exports in the last 10 
years have increased several fold, 
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NONE BUT THE BEST CAN SERVE THE WORLD’S BEST 


All have chosen ‘Breitling’ as the chronograph best suited to their special- 
ised and highly technical needs. (‘’Breitling’’ is recommended to airmen by 
the Aircraft Owners and Pilots’ Association—A.O.P.A.) 


wv 


GENEVE 


Wee pac 


graph fitted with a navigation computer, which makes lightning calculations of your travel- 
ling speed, distance covered, lost time and stops, and also converts miles into kilometres 
and nautical miles. It helps you plot your course and fix your radio checks, it gauges your 
fuel consumption and tells you where you are, where you are going and your arrival time. 


ANOTHER FINE EXAMPLE FROM THE BREITLING RANGE OF LADIES’ 


AND GENTLEMEN’S QUALITY WATCHES ... ON DISPLAY AT THE 
INTERNATIONAL FAIR 


Trade Enquiries are invited by the New Zealand distributors. . . 


PRONTO WATCH (wuotesate vistrisutinc) CO. LID 


10 LORNE STREET AUCKLAND P.O. BOX 2481 


4 
b 
4 
: 
; 
The Breitling NAVITIMER (illustrated above) is your copilot. It is a high quality chrono- 
‘ 
For everything Horological 


Wh 
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Consider the difference between luxury 
cruising with Matson-and “just going by sea”’ 


Sea travel comes two ways—"' just going by sea", 
and luxury gyro-stabilised cruising with Matson. Busi- 
ness trip or just plain relaxing, Matson offers you 
luxury you always knew you deserved. Seventeen days 
of enchantment cruising the fabulous ports of the 
wide blue Pacific—Suva, Pago Pago, Honolulu—and 
you're in San Francisco. Not just a great trip, but 
the holiday of a lifetime . . . in the intimate luxury of 
your own private yacht, the Mariposa or Monterey. 


Come aboard. 


Full details from your travel agent or— 


SO 


“A tradition of luxury "' 


73 Queen Street, Auckland 
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and show the multilateral link- 
age between Yugoslavia and the 
world market. From a_ small 
country, with a restricted foreign 
trade, the new Yugoslavia is be- 
coming an ever-more important 
link in the chain of contemporary, 
international, economic relations. 


This new economic structure 
of Yugoslavia opens ever-wider 
perspectives for foreign trade with 
countries in Asia, Africa and 
Latin America. Ten years ago 
Yugoslav exports to Asia and 
Africa were a little more than 
four per cent of her total exports, 
but by 1959 they had risen to 12 


per cent. 


Changes in the structure of the 
Yugoslav economy have meant 
also modifications in the struc- 
ture of foreign trade and with 
them certain changes in the 
countries to which exports tradi- 
tionally went. Basically, Yugoslav 
foreign trade has retained a 
European orientation, and West 


and East Europe still absorb 
nearly 80 per cent of her exports 
and about 70 per cent of her for- 
eign trade. She now aims at ex- 
panding her trade in Oceania. 


Yugoslav foreign trade used to 
be based on agricultural and 
raw material exports, and im- 
ports of industrial products. 


CHANGING PATTERN 


Today the picture has become 
much more complex: the goods 
exported are far more various 
and the whole structure has 
changed in a manner in keep- 
ing with the Yugoslav economy 
of today. Modern forms of indus- 
trial co-operation play an increas- 
ing part, opening up perspectives 
for contemporary methods of 
world trade, and favourable ex- 
changes with industrially-devel- 
oped countries. The potentialities 
of widening trade between Yugo- 
slavia and Asian and African 
countries must be stressed. 


Co-operation with these econ- 
omically-interesting areas is not 
limited only to foreign trade. 


Various other forms of economic 
co-operation have already been 
initiated, e.g., the carrying out of 
investment works, the delivery of 
complete plants, expert and tech- 
nical aid and Yugoslav credits. 


There is, of course, a desire on 
the part of Yugoslav economists 
and businessmen that the devel- 
opment of purchasing power in 
these areas should bring about a 
realistic financial basis for as 
great a development of economic 
relations as possible. 


Regardless of the difficulties 
which from time to time occur in 
the development of — broadly- 
based political and economic co- 
operation with Asia, Africa, and 
Latin America, trade with them 
is one of the fundamentals of 
Yugoslav policy. 


at the... 


INTERNATIONAL FAIR 
BANK OF NEW ZEALAND 


STAND NO. 
5 


ax 
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AGENCY and DISPLAY © 


Our Agency officers will be in attendance 
| and will be pleased to answer any enquiries 
regarding cheque accounts or other banking 
matters. 


BANK of NEW ZEALAND 
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First Wellington Fair Was Held 
Ago: Lasted 3 Months 


76 Years 


ean by remarks by Sir 

Julius Vogel in his Financial 
Statement of September, 1884, 
that an industrial exhibition 
should be held in New Zealand 
every two years, a group of Wel- 
lington citizens sought a grant for 
an exhibition to be held in the 
city and were rewarded with a 


sum of £1,000. 


Wide support for the exhibition 
was immediately forthcoming and 
the site chosen was a frontage on 
Stout Street, utilising the St. 
George’s Hall, the Volunteer Drill 
Shed, and sections on reclaimed 
ground. Free freight was granted 
exhibitors from all parts of the 
country and only genuine New 


Display 
Situated in 
Main Foyer 


Airlines 
Shipping Lines 


Phone 44-880. Thames: Pollen Street. 
& 859. Te Kuiti: Taupiri Street. 
Gisborne: 24 Reads Quay. 

Feilding: Manchester Street. 


6208 . 
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*Masterton: 219-223 Queen Street. 


Zealand manufacturers were al- 
lowed to compete for awards of 
merit. A gold medal was awarded 
to a manufacturer whose exhibits 
were of a sufficiently high stand- 
ard and who showed promise of 
establishing a _ large industry. 
With the medal went a scholar- 
ship for the son or daughter of 
the winner to a secondary school 
for eight years. 


The Exhibition was open from 
August 1 to October 31 and the 
attendance for the three months 
was 132,787. Even so, the 1885 
Exhibition showed a_ loss of 
£9,304 5s 5d, a result that might 
have been assisted by the space 
charge to exhibitors—a mere 6d 


Road Services 


Phone 70-389. Whangarei: Vine Street. 

*Hamilton: 280 Victoria Street. 
Cpotiki: Main Street. Phone 23. 
Wairoa: Marine Parade. Phone 444. 


Phone 6039. 


4-6 St. Hill Street. Phone 4049. *Christchurch: Cathedral Square. Phone 62-079. Ashburton: Burnett Street. Phone 5079. 
Blenheim: High Street. Phone 2864. *Timaru: George Street. Phone 108. Dunedin: 51 Jetty Street. Phone 79-591. Oamaru: 
Thames Street. Phone 2905. Invercargill: Don Street. Phone 4060. *Gore: Mersey Street. Phone 7159. 

* IATA Office. 
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ALOFT OR AFLOAT 
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TRAVEL SERVICE 
THE LARGEST COVERAGE THROUGHOUT NEW ZEALAND 


Offices in: New Zealand, Australia, Africa and London. 


DALGETY’S Are Agents for ALL—New Zealand and Overseas: 


Tours 
Railways 


Many contacts throughout the World. 


Hotels and Motels 


Consult our Travel Branches, with long years of experience and personalised service. 
Plans, Documentation, Bookings, Itineraries and Costings prepared, etc. .AT NO EXTRA COST. 


Dalgety’s Main Travel Offices Throughout New Zealand: 


*Wellington: 119-123 Featherston Street. 
Phone 369. 
Phone 1015. 
Phone 6884. 

Phones 925, 213 & 1077. 


Phone 2619. 
Phone 31-072. 
*Napier: 

*Hastings: Avenue Road East. 

*Palmerston North: Cnr. Queen and Rangitikei Streets. 
Nelson: Cnr. Hardy and Rutherford Streets. 


a square foot. 


The second Wellington Indus- 
trial Exhibition held on the ‘Town 
Hall site from Nevember 18, 
1896, to February 3, 1897, was 
much more successful and the 
profits were such that the com- 
mittee was able to make grants for 
the extension of technical educa- 
tion. Numerous other successful 
exhibitions were held in the years 
that followed until in the late 
twenties the Wellington Show As- 
sociation, in conjunction with the 
Wellington Manufacturers’ As- 
sociation, decided to embark on 
the ambitious project to erect 
permanent show buildings, a pro- 
ject, of course, that was to prove 
outstandingly successful. 
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Rental Cars 
Etc. Ete. 


We assist you with Travel 


*Auckland: 4] Albert Street. 
*Whakatane: Phones 159 
Street. Phone 2961. 
Phone 3565/7. 
Phones 5570, 
Phone 5339. Wanganui: 


Dickens 
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now introduces the new revolutionary 


HIGH-SPEED 
SINGLE-NEEDLE 
LOCKSTITCH MACHINES 


For General Purpose 
Lockstitching on Light and 
Medium Weight Fabrics 


LUBRICATION of Class 451K Machines is a combination Up to 4000 Stitches Per Minute 


of gravity, semi-autcmatic and automatic feed. THE Patents protecting the Rotary Tension device 
~ ROTATING HOOK IS AUTOMATICALLY LUBRICATED. for this machine have been applied for. 

i 5 Maxi 

/ Machine Operation Stitch Length Be aoe Speed Special Features 
451K41 For light and medium 
SHORT ARM weight fabrics: 6 3/16 - 3000 
451K45 For light and medium 6 Forward 3/16 5000 Hand operated reversible feed with 
SHORT ARM — weight fabrics. 7 Reverse Y : spring return to forward stitch. 
451K145 For light, medium and medium 6 Forward } 5000 Hand operated reversible feed with 
LONG ARM heavy weight fabrics. 7 Reverse 5/16 


spring return to forward stitch. 


SINGER SEWING MACHINE COMPANY 


* A Trademark of THE SINGER MANUFACTURING COMPANY 


(Inc. in U.S.A.) 
AUCKLAND: 17 COOK STREET. TELEPHONE 40-309 
WELLINGTON: KNIGGE AVENUE. TELEPHONE 51-822 
CHRISTCHURCH: 112a CASHEL STREET. TELEPHONE 79-931 
DUNEDIN: 78 GEORGE STREET. TELEPHONE 70-230 


INDUSTRIAL SALES DEPARTMENTS 
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FOR TRADE BETWEEN NEW ZEALAND AND JAPAN 


| consult 


We are interested in 


i EXPORTING: Timber, Mutton, Tallow, Minerals, Metals, Coal, Cheese. 


IMPORTING: 


| Building and Construction Materials 


| Mild Steel Bars, Galvanised Iron Sheets, Stainless Steel Tubing and Sheets, | 


Linoleum, and all kinds of Tiles. 


| Machinery 


tors with Trailers, Knitting Machines, Sewing Machines. 


| Textiles 
All kinds of Textiles, Blankets, Towels, and Bedspreads. 


|, Sundries 


Electric Appliances, Cameras and Accessories, Binoculars, Clocks, 
Watches, Musical Instruments, Cutlery, Stainless-steel Tableware, China- 
ware, Glassware, Cigarette Lighters, Fishing Gear. 


BANNO NEW ZEALAND LIMITED Affiliates: 


Manufacturers’ Agents Banno & Co. Ltd. 
Exporters & Importers Banno Mining Co. Ltd. 


| 
i 


| Wellington Office P.O. Box 3400 Tel. 45-005 Banno Oceania Ltd. 
|| Auckland Office P.O. Box 819 Tel. 41-696 Daiwa Industrial Co. Ltd. 


|) Mt. Maunganui Office 

| PO. Box 88 Tel. 800 The Kaga Lumber Ind. Co. Ltd. 
| : CABLE ADDRESS ” BANCO ” The Minotsu Cannery Co. Ltd. 
| NEW ZEALAND. The Shimane Cannery Co. Ltd. 


STANDS 3 & 76 


BANNO NEW ZEALAND LTD 


| Trucks, Cars, Motor-cycles, Agricultural Implements, Agricultural Trac- | 
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Trade Exhibitions Boost 
Export Earnings 


USTRALIA’S recent success 
in trade fairs and exhibitions 
parts of the world 
should provide a big boost to ex- 
port earnings, the Minister for 
Trade, Mr. J. McEwen, said re- 
cently. 


in various 


He said that Australia’s par- 
ticipation in Trade Fairs in 
Switzerland, New Zealand and 
Japan, its promotion campaign 
in Britain and the Straat Banka 
Trade Mission to Asia had 
shown that Australia’s products, 
both primary and manufactured, 
had attracted keen interest and 
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For SLIDING DOORS, Glass, Timber, 
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NEW ZEALAND 


AND NOW —- The REINFORCED FRONT 
SURFACE for a still STRONGER CATCH and EASIER ACTION. 


SURFACE 
WINGES 


and MACHINED SLIDING 


Plywood, Hardboard, etc. 


FINGER 
PULLS 


Specialities: Builders’ and Cabinetmakers’ Accessories. 
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resulted in many valuable orders 
on Australian suppliers. 


Mr. McEwen said that plan- 
ning was now in full swing for 
Australia’s exhibit at the largest 
food fair in the world—the 
ANUGA International Exhibition 
of Fine Foods and Provisions—to 


be staged at Cologne from Sep- 
tember 23-26. 


Mr. McEwen. said 
1959-60, Australia’s 
Germany | totalled 
£38,000,000 in value, and in- 
cluded more than £13,000,000 
worth of the type of foodstuffs 


that in 
exports to 
more than 


BOX 6180 WELLINGTON 


Metal Stampings. 


‘PEGBOARD FITTINGS y 


Cthetro. 
SHELF BRACKETS 


METALUM CO.LTD. 


which Australia would be exhib- 
iting at the Fair. These included 
fresh, canned and dried fruits, 
canned and chilled meat, dairy 
products and cereals. 


He pointed out that, in show- 
ing these products at Cologne, 
Australia was also looking to in- 
creased markets in other Euro- 
pean countries such as Holland, 
Belgium, France, Switzerland, 
and others. Thirty-five countries 
would be exhibiting at the Fair 
and, of 300,000 visitors expected, 
there would be buyers from the 
countries mentioned. 
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FOR WORKSHOP TOOLS, DISPLAYS, GARAGE % 
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Now all the family can thrill to the 
superb quality of TV on New Zealand's 
most advanced Television Sets. Only 
Philips TV sets give you the extra sensi- 
tivity for true DEEP FRINGE reception. 
Even in outlying areas bordering the 
limit of reception range, the picture on 
your Philips will remain clear and stable 
due to advanced circuit engineering ex- 
clusive to Philips. Only pp: has push 
button "TV at a Touch'' tuning, and 
height-of-comfort controls that are so 


convenient. 


Ask your dealer about Philips Television 


—no one every regretted buying quality. 


PHILIPS 
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See these superb sets 


demonstrated at the Fair 


PHILIPS deep fringe 23in PUSH 
BUTTON MAGNARAMA (Right) 
in de luxe Cabinet of Walnut or 
Mahogany—features the exclusive 
Hi-Z audio stage with Panoramic 
Sound from three speakers, includ- 
ing special frontal " presence " 
speaker. 


199 Gns. 


PHILIPS EYE-FIDEL/ry 


THE BEST IN SIGHT 


: on the Philips 
! Stand, No. 22 


PHILIPS deep fringe 2lin PUSH 
BUTTON CONSOLETTE (Above) 
in de luxe cabinet of Walnut or 
Mahogany—all the superb Philips 
features are highlighted by this 
exciting cabinet styling—the sleek, 
slim design. 


185 Gns. 


PHILIPS 


PHILIPS ELECTRICAL 
> INDUSTRIES OF NEW 
3 ZEALAND, LIMITED 
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